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Welcome from the Executive Director 

Major events during 2014 demonstrated how fragile our world is. The year saw further 
fragmentation in power both between and within countries; nationalism and extremism; vio-
lence and discrimination; massive employment, especially among youth; and rising income 
inequality. The Ebola health crisis and the magnitude and frequency of natural disasters, trig-
gered at least in part by climate change, added to the complexity of many of these challenges. 

At the same time, all of these realities stand as proof of our interdependence and the great 
need for collaboration to find meaningful solutions. These factors are helping to drive com-
panies around the world to increasingly put sustainability on their agendas. Market distur-
bances, social unrest and ecological devastation have real impacts on business vis-à-vis supply 
chains, capital flows and employee productivity. 

In response to the growing demand for collaboration, in 2014, United Nations Global Compact 
HQ focused on providing business with opportunities to integrate sustainability into their 
operations and engage on key global issues – both individually and through partnerships 
facilitated by the initiative. I am pleased to share this Activity Report highlighting our major 
activities over the course of the year.

Through our issue platforms, Local Networks and sister initiatives, as well as by collaborating 
with strategic partners, we continued to mobilize businesses around major UN processes on 
sustainable development, climate change and gender equality. In addition, we convened our 
signature Annual Local Network Forum together with other key Global Compact events in 
Addis Ababa in order to foster collective action and partnerships, and strengthen the value 
proposition of corporate sustainability in Africa.

Internally, as we prepare for a leadership transition, Global Compact HQ has further strength-
ened its capacity to integrate the Global Compact’s Ten Principles into its own day-to-day 
operations. This year’s report attempted to capture some of these efforts as well. 

As I will be retiring in 2015, I would like to take this opportunity to thank all of our partici-
pants, stakeholders, partners, and my colleagues at the United Nations and Global Compact 
HQ. I have been extremely privileged to grow this exciting initiative since its inception and to 
witness the development of corporate sustainability as a field. 

The Global Compact is an idea-based initiative bringing together the best elements of the 
United Nations and the private sector. In 2015 and beyond, the initiative will continue to de-
vote its energy to fulfil the vision of a more sustainable and inclusive global economy which 
delivers lasting benefits to people, communities and markets. There is no doubt that this 
agenda will continue to evolve, and the Global Compact will remain a trusted platform for all 
those who are interested in mainstreaming corporate sustainability. 

Georg Kell
Executive Director
UN Global Compact
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About this Report

The 2014 Global Compact Activity Report is presented by United Nations Global Compact 
Headquarters (Global Compact HQ), which is comprised of the UN Global Compact Office and 
the Foundation for the Global Compact. This report focuses on the major activities and related 
outputs that required the most human and financial resources during the period from 1 
January to 31 December 2014, and highlights key outcomes that the initiative produced dur-
ing 2014 to implement its 2014-2016 Strategy. This report is addressed to UN Global Compact 
participants, members of the Government Group, and other stakeholders, including strategic 
partners, Local Networks, governance body members, policy makers, the UN system, and 
everyone with an interest in achieving a sustainable and inclusive global economy. 

About the UN Global Compact & Corporate 
Sustainability 
Spurred by technology and more open trade 
and investment regimes, business has gone 
global over the past several decades. So has 
the idea as well as the practice of corporate 
sustainability. What started as isolated 
response to environmental accidents, cor-
ruption scandals or child labour accusations 
in the supply chain has now evolved into 
a global movement. Celebrating its 15th 
anniversary in 2015, the Global Compact 
is currently the world’s largest corporate sus-
tainability initiative, with over 8,000 com-
panies and 4,000 non-business participants 
based in over 160 countries. Its participants 
represent virtually every industry sector and 
size, and come equally from developed and 
developing countries. 

The overall goal of the initiative is captured 
in its mission statement: “A more sustain-
able and inclusive global economy which 
delivers lasting benefits to people, communi-
ties and markets.” Global Compact HQ helps 
companies, whether beginners on their sustainability journey or recognized champions, to 
meet their commitments to operate responsibly and support society. To do so, Global Compact 
HQ engages its businesses and other participants through a range of activities at the inter-
national and local levels – from raising awareness and identifying and disseminating good 
practices, developing new tools, to facilitating partnerships and developing action initiatives 
on critical issues like climate, water and women’s empowerment. It also helps to root the idea 
and practice of responsible business on all continents through over 85 country networks that 
are convening companies and stakeholders to act on sustainability issues at the ground level. 

Global Compact HQ’s recently launched “Guide to Corporate Sustainability” (2015) highlighted 
the things that companies must do to be sustainable. In addition to operating responsibly in 
alignment with universal principles and taking actions that support the society around them, 
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companies must commit at their highest 
level to embed sustainability deep into the 
corporate DNA; report annually on their 
efforts, and engage locally where they have a 
presence. 

Therefore, with its emphasis on respect and 
support for universal principles, promo-
tion of business action to advance UN goals, 
annual requirement to renew leadership 
commitment and disclose progress, and its 
system of country networks, Global Compact 
HQ is well-positioned to play its part in help-
ing businesses to become more sustainable.

Business Participants, 
Local Networks & 
Stakeholders
The Global Compact is a global multi-stake-
holder network. A large variety of individuals 
and organizations engage with the Global 
Compact globally and locally, support the ini-
tiative, and contribute to its work. These stake-
holders share an interest in helping businesses 
become more sustainable, and their knowledge 
and experience in sustainability helps advance 
sustainable business models and markets. 

The UN Global Compact’s stakeholders 
include:
•	 Businesses: On a day-to-day basis, Global 

Compact HQ and its workstreams engage 
sustainability experts, public affairs 
specialists, operations, finance, procure-
ment, external relationship and human 
resources managers, compliance officers, 
and legal counsels, all of whom are respon-
sible for helping to operationalize their 
companies’ commitment to the Global 
Compact. Through the Global Compact 
Board, Annual Private Sector Forums, GC 
LEAD Board Programmes, and Triennial 
Global Compact Leaders Summit, Global 
Compact HQ also engages C-suite officials 
and Boards of Directors. 

•	 Local Networks: Global Compact HQ inter-
acts regularly with over 85 Local Networks, 
which are at various stages of development 
(i.e. formal, established, and emerging). 
These Local Networks play an essential role 
in the initiative, engaging their members 
on key corporate sustainability issues of na-

tional priority and in assisting their partici-
pants with their annual communications 
on progress (COPs), among others. Network 
representatives and contact persons are 
vital in maintaining a robust governance 
structure for their network, managing the 
network’s integrity measures, including 
the use of its name and logo, and handling 
the day-to-day issues related to the manage-
ment of the network. 

•	 Non-business participants and other 
stakeholders: To effectively reach out to 
its 8,331 business participants and over 85 
Local Networks, Global Compact HQ works 
closely with a range of key stakeholders 
who play an integral role in advancing 
the corporate sustainability agenda. The 
non-business stakeholders include: Gov-
ernments, sister initiatives and their key 
constituents (investors, stock exchanges, 
cities, management educators and higher 
educational institutions), global business 
associations and industry groups, trade 
unions, NGOs, philanthropic organiza-
tions, foundations, UN agencies, inter-
national organizations, and knowledge 
partners. For more information on Global 
Compact HQ’s engagement with these 
stakeholder groups, please see [page 28].

2014–2016 Strategy 
& Four Overarching 
Goals 
Released in January 2014, after consulta-
tions with Governments, the Global Compact 
Board, and Global Compact Local Networks, 
the Global Compact’s 2014-2016 Strategy is 
designed to accelerate the initiative’s transi-
tion from incremental progress implement-
ing corporate sustainability to transforma-
tional action, with significant impacts across 
the financial, environmental, social and 
ethical realms. 

The strategy explicitly addresses the issue 
of how to achieve scale, with a focus on 
participant engagement, while also achiev-
ing greater impact aligned with the Ten 
Principles and major UN processes such as 
the Sustainable Development Goals (SDGs) 
and climate change negotiations. Only 
quality can drive quantity in a sustainable 
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manner, thus growing to scale can only work 
if a focus on the principles and on corporate 
sustainability are pursued at the same time 
as efforts to attract new participants. Local 
Networks play a key role in this endeavour 
and will be instrumental in taking the initia-
tive to scale, as well as in ensuring greater 
accountability of participants. 

Throughout 2014, Global Compact HQ made 
concerted efforts to deliver the forecast 
outcomes relating to the following four over-
arching programmatic goals set out in the 
2014-2016 Strategy: 
•	 Growing to Scale through Effective Partici-

pant Engagement 
•	 Strengthened Global Presence and Local 

Ownership through Empowering Local 
Networks

•	 Enhancing the Quality of Implementation 
and Building the Coherence of the Global 
Portfolio of Issues 

•	 Engaging Responsible Business in Support 
of UN Goals and Issues, especially in line 
with the Post-2015 Development Agenda

In addition to the above-mentioned four 
programmatic goals, Global Compact HQ 
worked towards two key operational priori-
ties: Strengthen the Governance Framework 
and Accountability; and Achieve Sustain-
able Funding. 

2014 Achievements 
per Goal
Throughout 2014, Global Compact HQ of-
fered a range of engagement opportunities 
to help businesses integrate respect and 
support for universal principles and action in 
support of UN goals into business strategies 
and operations. 8,331 business participants 
and 4,482 non-business signatories were en-
gaged through its global issue platforms and 
through the Local Networks in more than 85 
countries. In particular Global Compact HQ 
focused on providing business with engage-
ment opportunities on key global issues that 
would benefit the most from collaboration 
and partnerships. 

UN Leadership & Global Compact in 2014 

The UN Secretary-General has continuously championed the Global 
Compact in meaningful ways. He spoke about the role of the private 
sector in advancing UN priorities through the Global Compact and 
corporate sustainability at numerous events throughout 2014. 
These include: Global Compact LEAD Luncheon (Davos, January), 
Global Compact High-Level Luncheon on Role of Businesses and 
Investors in Promoting the Post-2015 Development Agenda (New 
York, July), Private Sector Leaders Roundtable: Business in Pro-
moting Inter-Cultural and Inter-Religious Peace and Harmony, Alli-
ance of Civilization Forum (Bali, August), UN Private Sector Forum: 
Climate Change (New York, September), Business and Investment 
Forum, The Second UN Conference on Landlocked Developing 
Countries (Vienna, November), High-Level Meeting at the Caring for 
Climate Business Forum (Lima, December). In addition, the Deputy 
Secretary-General and a number of other senior UN officials across 
agencies, funds and programmes have engaged with Global Com-
pact participants and spoken at many events convened by Global 
Compact HQ. 
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Set out below is a summary of the UN Global Compact progress during 2014, organized by the 
overarching goals set out in the 2014-2016 Strategy.

Throughout 2014, the UN Global Compact welcomed 1,277 new business participants from 
over 100 countries and 30 sectors, and 363 non-business signatories – academic institutions, 
NGOs, business associations, and foundations. 

This brought the total number of business participants to 8,331 and non-business signatories 
to 4,482. 

GOAL 1: Growing to Scale Through Effective Participant  
Engagement
•	 Improve participant engagement capacity by enhancing internal operating capacity, devel-

oping effective technology infrastructure, and enhancing communication with participants
•	 Improve the quality of implementation by increasing participant retention and reducing 

the number of companies expelled from the initiative for failure to submit their COP
•	 Introduce effective recruitment strategies to go to scale
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The COP continued to play an important role 
as the UN Global Compact’s main integrity 
measure. During the year, the Global Com-
pact HQ made focused retention efforts with 
SMEs and Local Networks to address the rate 
of de-listing of companies for failure to submit 
their annual COP, which has been a drag on 
growth. In 2014, 652 were de-listed from the 
initiative. In partnership with Local Networks, 
the Global Compact HQ made focused efforts 
to increase the rate of annual reporting among 
non-communicating participants. Such efforts 
enabled 536 participants that were at risk of 
being de-listed to submit their annual COP.

Throughout 2014, 6,339 COPs were submitted 
– a 10 per cent increase from the previous 
year, and 399 business participants produced 
their COPs in the Advanced category (the 
most demanding level of reporting). 

In 2014, the Global Compact HQ noted that 
there are a growing number of COPs that 
use robust reporting frameworks such as 
the GRI and that more companies are using 
integrated reporting. For example, 293 COPs 
in the advanced category (73 per cent) apply 
GRI guidelines. This is seen as a sign of the 
growing maturity of the sustainability and 
integrated reporting fields.

COP STATUS

GC Advanced: A COP that meets all 
minimum requirements and provides in-
formation on additional advanced criteria 
including governance and leadership. 

GC Active: A COP that fulfils all minimum 
content requirements.

GC Learner: A COP submitted within the 
deadline but does not meet the minimum 
requirements (1 year limit).

Non-communicating: A company that 
has failed to submit a COP within the 
deadline, or fails to submit a COP that 
meets the minimum criteria after the 12 
month GC Learner grace period.

Expelled: A company that is removed 
from the Global Compact for failing to 
submit a COP that meets the minimum 
requirements within 1 year of becoming 
non-communicating or for other reasons.
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The Global Compact brand and visibility also grew stronger during 2014. The initiative at-
tracted over 80,000 new visitors to its website, and increased mentions on social networks and 
mainstream media, receiving attention from outlets such as Bloomberg, CNBC, The Guardian 
and Reuters. The Global Compact HQ has been working to update its brand narrative to more 
clearly define and articulate its value proposition to business in order to increase the number 
of participants, deepen engagement, enhance impact and improve fundraising outcomes. 

GC LEAD 

GC LEAD, the platform 
of 60 companies com-
mitted to advancing the 
Blueprint for Corporate 
Sustainability, launched 
the Global Compact 
Board Programme after 
the successful comple-
tion of its pilot phase. 
This Programme elevates 
the sustainability agenda 
and drives greater board 
level support within 
companies. 

To strengthen corporate 
capacity to communicate 
the financial value of sus-
tainability to investors, 
GC LEAD launched “Cop-
ing, Shifting, Changing: 
Strategies for Managing 
the Impacts of Inves-
tor Short-termism on 
Corporate Sustainability” 
in collaboration with the 
Principles for Respon-
sible Investment. 
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Global Compact Local Networks continued to play a vital role in making global corporate sus-
tainability issues relevant to national and regional priorities, driving local innovation, owner-
ship and collaboration. Throughout 2014, the Global Compact HQ focused on strengthening 
the quality of its relationship with Local Networks through regular Local Network Advisory 
Group (LNAG) meetings, convening of the Annual Local Network Forum (ALNF), and Regional 
Local Network Meetings. 

Because the Local Networks’ management of the Global Compact brand at the local level has 
implications for the global brand, the Global Compact HQ strengthened the set of criteria in this 
area, required for Local Networks with a formal status. As a result of the de-listing of dormant 
Local Networks, the total number of Global Compact Local Networks was reduced to 85. The 
number of Local Networks with a formal status increased to 59 from 56 in the previous year. 

GOAL 2: Strengthened Global Presence and Local Ownership 
through Empowering Local Networks
•	 Empower and support the Local Networks through improved communication and IT 

platform, capacity building, and enhanced governance in order to achieve 75 per cent of 
Local Networks with formal status

•	 Expand Global Compact Local Engagement by launching at least 3 new Local Networks 
annually to expand the coverage of the Global Compact to underrepresented areas, 
including Africa
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LOCAL NETWORK CATEGORIES 

Formal Networks meet all governance and accountability requirements laid out in the 
Memorandum of Understanding (MoU) between the Local Network and UN Global Com-
pact HQ. Use of the Network logo is authorized

Established Networks have met at least two but not all of the governance and account-
ability requirements. 

Emerging Networks are in the early stages of development: they have identified an indi-
vidual to liaise with UN Global Compact HQ with regard to nationally organized aware-
ness and outreach activities on the UN Global Compact, but have not yet met at least 
two of the governance and accountability requirements.

Local Networks by Category (Established, Emerging, and Formal)
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In addition to regular capacity building programs, the Global Compact HQ presented a re-
source for Local Networks to advance a range of key Global Compact issues, and introduced 
a planning methodology on Post-2015 Development issues to enhance a bottom-up approach 
to local priority setting. During 2014, Global Compact Local Networks throughout the world 
convened over 450 events on key Global Compact Issues, and 20 Networks identified priorities 
through the bottom-up Post-2015 development agenda planning processes. 
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As part of the effort to enhance its global presence in under-represented areas, the Global 
Compact HQ launched the Africa Strategy (Partners in Change: UN Global Compact Advancing 
Corporate Sustainability in Africa) to embed responsible and sustainable business practices 
more effectively into key markets in this rapidly growing continent. In Latin America, the 
Global Compact was introduced in Guatemala, and a Local Network was launched in Nicara-
gua. The Global Compact Network Jordan was re-launched in December 2014. 
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Annual Local Network Forum (ALNF) –  
UN System Private Sector Focal Points Meeting 

In June 2014, in Addis Ababa, a weeklong series of events was co-hosted by the 
UN Global Compact and partners, including the UN Economic Commission for 
Africa, UN Development Programme (UNDP), UN Office for the Coordination of Hu-
manitarian Affairs (OCHA) and World Intellectual Property Organization (WIPO) 
to promote responsible business and investment in Africa. Attended by over 220 
participants, the Forum explored activities and partnerships between companies, 
the UN, civil society, Governments and Global Compact Local Networks to advance 
sustainable development, with a special focus on the African continent. The Gov-
ernment of Denmark provided financial support to enable the event. 

Some highlights from the event included: 
•	 The ALNF set the stage for future growth of the UN Global Compact in countries 

around the world – as a way to foster a bottom-up approach to sustainable  
development – by enhancing governance measures, and presenting new tools 
and guidance to build the capacity of Local Networks in their daily operations. 

•	 The Africa Strategy (Partners in Change: UN Global Compact Advancing  
Corporate Sustainability in Africa) was launched.

•	 Tools and resources were launched, including the annual Global Compact Lo-
cal Network Report 2013 – a compendium of achievements, activities and data 
showcasing the work of Local Networks to advance corporate sustainability 
around the world. A Local Network Engagement Framework was introduced to 
assist Local Networks to engage their stakeholders and corporate participants 
more effectively around Global Compact issue areas. 

•	 The Africa Sustainability Barometer, jointly developed by the UN Global Compact 
and the Financial Times, was released, providing the first benchmark for the 
state of responsible business on the continent. 

•	 The UN Global Compact-Accenture CEO Study on Sustainability “Regional 
Insight: Africa” was launched, providing an in-depth perspective of 50 CEOs in a 
region critical to the development of a more sustainable global economy.

•	 The UN private sector focal points also convened for a daylong private meeting 
devoted to enhancing integrity in UN-business collaboration. 

•	 The Global Compact Human Rights and Labour Working Group also convened for 
a day focused on the business and human rights agenda in the continent.
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GOAL 3: Enhancing the Quality of Implementation & Building 
Coherence of the Global Portfolio of Issues
•	 Position the Global Compact as the premier platform for business to learn, engage in 

dialogue, take action and disclose progress regarding corporate sustainability and commit-
ments in line with the Ten Principles and furtherance of UN goals. 

•	 Accelerate significant uptake by participants of key established Global Compact Issue Plat-
forms (e.g. increase the number of respective signers by 25-50 per cent)

Human Rights & Labour (Principles 1 – 6)
In 2014, the UN Global Compact made progress in raising awareness among business of the 
UN Guiding Principles on Business and Human Rights and developed guidance materials for 
business on how to operationalize the Guiding Principles and ways to support human rights. 
•	 Under the auspices of the Human Rights and Labour Working Group, the UN Global Com-

pact endorsed two good practice notes, convened 10 webinars that attracted over 300 attend-
ees, added training materials and a new Cumulative Impacts theme to the Human Rights & 
Business Dilemmas Forum, and revised key resources to align with the Guiding Principles. 
Deeper business engagement on key human rights issues were encouraged at various multi-
stakeholder side events which took place during the UN Forum on Business Human Rights. 
Taking place in December, 19 per cent of participants at this Forum were businesses – an 
8 per cent increase from the previous year. In addition, it convened its mid-year meeting in 
Addis Ababa to explore business respect and support for human rights and labour on the 
African continent. 

•	 In addition to helping participants and Local Networks throughout 2014 with queries relat-
ed to the labour principles, the Global Compact continued to develop and promote guidance 
on several labour topics, with specific focus on issues affecting migrant workers and youth 
employment. The Child Labour Platform convened two in-person meetings and a webinar, 
providing members with a forum for learning, dialogue and sharing good practices. 

•	 The UN Global Compact collaborated with key stakeholders to develop new implementation 
resources. For example, with DLA Piper, it developed a first draft of Guidance for Companies 
to Respect and Support the Rights of Persons with Disabilities, and launched collaboration 
with Oxfam International and development experts to develop Poverty Footprint Guidance 
to enable companies and civil society to work together to understand and address corporate 
impacts on people living in poverty. 

Total Events Convened 
by UN Global Compact 
HQ in 2014: 50
Tools and Resources 
Launched: 24
Webinars Held: 32

Since its inception, the Global Compact has assembled a ro-
bust portfolio of issues and related engagement opportunities 
and has advanced progress on these issues at the global level 
through working groups and principle-based platforms, and 
at the local level through Local Networks. Throughout 2014, 
the Global Compact HQ undertook a series of activities with a 
view to strengthening local impacts, collaborating with other 
key stakeholders at the global level, and advancing thought 
leadership on key sustainability issues. 
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Women’s Empowerment  
Principles (WEPs)

•	 The UN Global Compact’s largest issue 
platform, the WEPs, a joint initiative with 
UN Women, convened for the first time 
in 2014 an official side event focused on 
the global jobs crisis in connection with 
the annual UN Commission on the Status 
of Women, and continued to address the 
private sector’s role in gender equality in 
the workplace, marketplace and com-
munity. With over 250 participants, the 
WEPs Annual Event continued to serve 
as a critical forum for learning, dialogue, 
exchange of best practice, outreach to new 
companies and stakeholders and forging 
of new partnerships and collaborations. 
In collaboration with Global Compact 
Local Networks, UN Women country and 
regional offices, partner organizations and 
other UN entities, 24 countries around the 
world hosted a series of activities on the 
Women’s Empowerment Principles, which 
led to increased awareness and visibility of 
the principles among business and other 
stakeholders in Africa, Latin America and 
East Asia. The platform saw an increase of 
155 WEPs signatories (20% increase from 
the previous year), which brought the total 
number of signers at year end to 846. 

•	 The initiative has successfully collaborated 
and formed strategic partnerships with a 
number of agencies and organizations to 
advance one or more of the Principles. The 

Principles informed the creation of the Pax 
Ellevate Women’s Index Fund, a broadly 
diversified mutual fund that invests in 
the highest-rated companies in the world 
in advancing women’s leadership, and 
Oxfam’s Behind the Brand Campaign. In 
order to promote greater transparency and 
accountability around implementation of 
the WEPs and to encourage greater inte-
gration of gender into corporate sustain-
ability reporting, gender specific questions 
were added to the UN Global Compact’s 
COPs for WEPs companies. 

Children’s Rights and Business 
Principles (CRBPs)
•	 The CRBP, a joint initiative of UNICEF, UN 

Global Compact and Save the Children, 
continued to attract attention to raise busi-
ness awareness of impacts on children at 
the local level, with local launches taking 
place during 2014 in Vietnam, Argentina, 
Uganda, Japan and Canada. The CRBPs are 
also being used as a tool to engage with 
government and other stakeholders. New 
resources were developed by partners, 
which were widely promoted through the 
CRBP website, webinars and other chan-
nels. The biggest milestone of the year 
was the regional event in Nairobi in May, 
which attracted over 150 participants 
from business, civil society, government, 
academia and government. 
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Environment (Principles 7-9)

Caring for Climate (C4C)
•	 C4C provides a framework for companies to set goals, develop and expand strategies and 

practices, and publicly disclose emissions. The world’s largest voluntary business and 
climate initiative with over 400 companies, Caring for Climate is jointly convened by UN 
Global Compact with the United Nations Environment Programme (UNEP) and the secre-
tariat of the United Nations Framework Convention on Climate Change (UNFCCC). In 2014, 
through Caring for Climate, the UN Global Compact played a vital role in mobilising private 
sector leadership on climate change globally and locally and in support of two milestone 
UN related efforts – the UN Secretary-General’s Climate Summit and the UN Climate 
Change Conference (COP20). 

•	 The second annual Business Forum was held in Lima with over 200 companies, investors, 
civil society and Governments, positioning itself as the main private sector channel for 
interfacing with climate negotiators. 
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2014 UN Private Sector Forum (PSF) of the Secretary-
General’s Climate Summit 

The 2014 PSF generated an unprecedented level of momentum and engagement 
from the private sector to advance climate action, in particular the global impera-
tive of putting a price on carbon. More than 100 Heads of States and Governments 
and over 350 companies and partners participated in the PSF. 

•	 Over 30 companies aligned with the business leadership criteria on carbon pric-
ing – launched by the UN Global Compact, together with UNEP and UNFCCC and 
numerous strategic partners – committing to put in place effective carbon pric-
ing policies. 

•	 29 companies adopted the Caring for Climate Guide to Responsible Engagement 
in Climate Policy, committing to become responsible policy advocates in climate 
action. 

•	 11 companies made new commitments to action on climate and energy in 2014 
with 9 additional projects in the Climate and Energy Action Hub. 
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CEO Water Mandate 

•	 The CEO Water Mandate provides a framework for the development, implementation and 
disclosure of water sustainability policies and practices, and has been endorsed by over 
130 chief executives (30 new endorsers in 2014 – a 30 per cent increase in the number of 
endorsers). In 2014, the UN Global Compact HQ continued to focus on achieving a balance 
of increasing the CEO Water Mandate’s reach and scale, while maintaining the initiative’s 
work and reputation in relation to thought-leadership. The Mandate convened its 13th and 
14th multi-stakeholder working conferences in Peru and Stockholm attended by more than 
400 participants from business, civil society, and governments to explore collective action 
on core topics such as the human rights to water and sanitation, watershed level, supply 
chain management, and disclosure. More than 80 new organisations joined the Water Ac-
tion Hub to steer collective action projects on core water related issues – the Hub covers 
over 300 organisations in 317 project locations around the world. It also expanded coop-
eration with Global Compact Local Networks worldwide from Uganda to India to advance 
water-related collective action and partnership activities. 

Food and Agriculture Business Principles (FABs)
•	 After a two-year broad and inclusive multi-stakeholder process facilitated by the UN Global 

Compact HQ, the Food and Agriculture Business Principles (FABs) – the first set of global 
voluntary business principles for the whole food and agriculture sector - were launched in 
2014. The FABs offer a basis for responsible businesses to align to the goals of the United 
Nations of achieving food security, improving nutrition and promoting sustainable agri-
culture. Upon its launch, the FABs Principles were welcomed by key entities including the 
Committee on Food Security and ASEAN Council of Ministers of Agriculture. Seven com-
modities roundtables joined the Global Compact, based on their recognition of the FABs. 
Business associations, such as the International Fertilizers Association, made public state-
ments regarding their endorsement of the FABs.

Ethics & Governance (Principle 10)

Anti-Corruption (10th Principle)

•	 In 2014, the UN Global Compact celebrated the 10th anniversary of its 10th Principle on 
Anti-Corruption. Over 200 participants from the business and investment communities 
gathered in New York to reflect on the progress made by the private sector to root out cor-
ruption, one of the greatest obstacles to sustainable development. Participants used this 
opportunity to call for a more effective enabling environment for responsible business 
through the Call to Action campaign, which is an appeal by the private sector to Govern-
ments to promote anti-corruption measures and to implement policies that will establish 
systems of good governance. About 280 businesses and investors became a signatory to the 
Anti-Corruption Call to Action in 2014. 

•	 Five collective action projects in Brazil, Egypt, India, Nigeria and South Africa successfully 
reached their final year in 2014. The UN Global Compact HQ strengthened collaboration on 
anti-corruption with local networks in other regions. As a result, 2014 saw higher uptake 
on the issue of anti-corruption among Local Networks – 101 events convened by Local Net-
works – 20% increase from the previous year. 

Business for Peace (B4P)
•	 B4P provides a platform that helps to expand and deepen private sector action in support 

of peace in the workplace, marketplace and local communities. 2014 witnessed more than 
50% growth in the number of B4P companies and business associations participating in the 
initiative, as compared to the end of 2013. B4P engages over 130 participants from 37 coun-
tries. Attended by over 150 participants, the Inaugural Annual event in Istanbul explored 
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the challenges and opportunities of operating in complex environments. In 2014, 6 coun-
tries around the world had a local launch - India, Indonesia, Sudan, Turkey, Uganda, and 
the United Kingdom. The Local Network Ukraine also marked the 18th Network to join B4P. 
Through the Business for Peace initiative, the UN Global Compact HQ mobilized companies, 
business associations, and Local Networks around major UN efforts, such as the Great Lakes 
Private Sector Responsible Investment Roundtable in Addis Ababa (June 2014) and the Alli-
ance of Civilization Forum in Bali (August 2014). 

Supply Chain Sustainability 
•	 The Global Compact Annual Implementation Survey has consistently shown that the sup-

ply chain is one of the most challenging areas for Global Compact participants. The supply 
chain sustainability platform continues to work to improve this. The UN Global Compact 
together with BSR released in 2014 The Guide to Traceability: a Practical Approach to Advance 
Sustainability in Global Supply Chains. This first worldwide guide on traceability is used by 
many companies and consumers to ensure their material or product is produced responsibly 
notwithstanding complex supply chains.

Rule of Law
•	 Aided by an institutional steering group chaired by 2 Global Compact Board Members, the 

UN Global Compact HQ began work to develop a Framework for Business Engagement on 
the Rule of Law. The first workshop was held in Myanmar in October. Over 85 examples of 
business action in support of the rule of law were compiled, and an event was convened 
with International Development Law Organization as a side event to the Annual Forum on 
Business and Human Rights. This initiative seeks to demystify the rule of law for business 
and point to actions business can take to respect and support the rule of law where they 
operate as a key investment in these societies and in the enabling environment for their 
own sustainability. 
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GOAL 4: Engaging Responsible Business in Support of UN Goals 
and Issues, especially in line with the Post-2015 Development 
Agenda
•	 Improve the quality and quantity of partnerships undertaken by the Global Compact par-

ticipants to advance UN goals – especially in relation to the Post-2015 agenda
•	 Advance and disseminate the Post-2015 Business Engagement Architecture via UN process-

es, Local Networks, and Global Compact Issue Platforms and issue workstreams
•	 Enhance the capacity of the UN System to partner more effectively with the private sector
•	 Develop a vibrant Global Compact Business Partnership Hub

During 2014, the UN Global Compact HQ made concerted efforts to mobilise Global Com-
pact participants and other businesses around major UN processes such as the Conference of 
Parties to the UN Framework Convention on Climate Change and the Post-2015 Development 
Agenda. The UN Global Compact HQ also facilitated private sector engagement during the 
Second UN Conference on Landlocked Developing Countries (November 2014). 

In response to the global Ebola crisis, the Global Compact HQ facilitated the private sector en-
gagement in support of humanitarian assistance to affected countries as well as their economic 
recovery. Working in close partnership with the Ebola Private Sector Mobilization Group, UN 
Global Compact developed the “Business Action Pledge on Ebola Elimination,” signed by over 63 
companies with investments and operations in Western Africa. The UN Global Compact made 
two Ebola relief “special appeals” to all its business participants, generating over $1 million in 
private sector support for the UN Ebola response. Company signatories shared descriptions of 
their contribution to the Ebola response, including more than $ 17,850,000 of cash or in-kind 
contributions and 10 examples of cross-sector partnerships on Ebola response and recovery.

During 2014, the UN System Private Sector Focal Points Network became a stronger communi-
ty of practice through GC leadership efforts, including launching a new quarterly newsletter, 
facilitating regular webinars and in-person Network meetings with increasing attendance, re-
cruiting additional agencies to the joint due diligence research service arrangements, continu-
ing to leverage business.un.org to facilitate interagency knowledge exchange, and increasing 
the number of UN staff using UNGC resources and tools to improve their partnership-bro-
kering capacity while also protecting the integrity of the Organization. Work also began on 
improving the Guidelines on Cooperation between the UN and the business sector. 

The annual joint Private Sector Focal Points Meeting and Annual Local Networks Forum in Ad-
dis Ababa was attended by over 220 participants and successfully promoted cross-sector partner-
ships with a particular emphasis on advancing responsible business leadership in Africa. Also, a 
day was dedicated to capacity-building on the integrity aspects of UN-business partnerships. 

Further work was undertaken on the Business Partnership Hub (BPH) – a tool designed to 
facilitate partnerships addressing the issues of anti-corruption, climate and energy, social 
enterprise, and water. It builds on the Water Action Hub and Business.UN.org to provide more 
comprehensive opportunities for businesses, the UN and civil society to partner on a range of 
global and local issues. 
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Global Compact & Post-2015 Development Agenda

The process of arriving at a Post-2015 Development Framework is UN Member 
State-led with broad participation from external stakeholder groups. The process 
peaked in July as Member States presented a set of draft Sustainable Develop-
ment Goals (SDGs) to be included as a core element of the Post-2015 framework, 
which will be adopted at a Sustainable Development Summit in September 2015. 
Spearheaded by LEAD and with the involvement of issue working groups, the 
Global Compact HQ was actively involved in supporting the inter-governmental 
process throughout 2014, providing perspectives from responsible businesses to 
Member States. The Global Compact HQ received extensive interest from stake-
holders wanting to learn more about the contributions from businesses and inves-
tors. It is the aspiration that those conversations lead to a more visible role and 
recognition of sustainable, principle-based business in the Post-2015 Framework, 
as well as support for Local Networks and other collaborative efforts at country 
level dedicated to the advancement of the SDGs.

During 2014, the UN continued to play a facilitation role in reaching civil society or-
ganizations, the private sector and businesses, academia and scientists at global 
and local levels with messages about the SDG agenda. The Global Compact HQ 
was asked to co-lead with the UN Industrial Development Organization (UNIDO) 
a global consultation on how best to engage the private sector in the implementa-
tion of the SDGs and bring the results to Member States and the UN. Under the 
headline “Engaging the Private Sector in the Post-2015 Agenda” such conversa-
tions were held in 17 locations with either a national, regional or global scope. 
Businesses, investors, civil society, governments and other stakeholders looked at 
issues such as SME engagement, accountability and transparency as well as gov-
ernment policies. The outcome, which also builds on extensive consultations with 
LNs and LEAD companies conducted in 2013, are accessible in the report entitled: 
Engaging the Private Sector in the Post-2015 Agenda. A Consolidated Report on 
2014 Consultations.

The Post-2015 Business Engagement Architecture inspired the Local Networks to 
launch a new demand-driven method for setting their own Local Network priori-
ties to support the SDGs (called the Bottom-Up Planning Process). 
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Governance and Accountability 

Governance
The Global Compact governance framework is designed to foster greater involvement in, and 
ownership of, the initiative by Global Compact participants and other stakeholders, as well 
as to protect the integrity of the initiative and the UN from key risks, including by promoting 
greater public accountability and transparency of participants for their corporate sustainabil-
ity performance. 

The full list of entities, which share differen-
tiated functions within the Global Compact’s 
governance framework, are: 

•	 Triennial Global Compact Leaders Summit 
(next in 2016)

•	 Local Networks 
•	 Annual Local Networks Forum 
•	 Global Compact Board
•	 Global Compact Government Group
•	 Global Compact HQ 

Below is a summary of activities during 2014 
that relate to three of the Global Compact’s 
governance entities. The others are dealt 
with elsewhere in this report. The next Lead-
ers Summit will take place in 2016. 

Global Compact Government 
Group
The Global Compact Government Group is 
the group of Governments that contribute fi-
nancially to the Global Compact Trust Fund. 
Biannually, Global Compact HQ participates 
in retreats with the Government Group 

where the Global Compact shares informa-
tion and gathers input on its strategy, activi-
ties and funding. In 2014, meetings with the 
Government Group were held in Zurich and 
the Hague. The Government Group is open to 
all Governments from the North and South 
that make a financial or other substantial 
contribution to support the initiative at 
the global or local level. Outreach efforts 
to other potential Governments take the 
form of regular letters and briefings to UN 
missions of countries with a large number of 
Global Compact participants. 

The Friends of the Global Compact Group is 
New York-based and consists of Government 
missions to the UN that are especially sup-
portive of the Global Compact. It meets three 
to four times per year and is coordinated by 
the Government of Switzerland. It provides a 
more regular opportunity for Governments 
to be kept informed of Global Compact devel-
opments and to provide input to the initia-
tive. It is open to all interested Governments 
and provides a platform to encourage other 
countries to join the Government Group.
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Local Networks

The role of Local Networks in the Global 
Compact and 2014 developments are ad-
dressed elsewhere in the report. However, 
a key mechanism to facilitate a greater role 
for Local Networks in the governance of the 
Global Compact is the Local Network Advi-
sory Group (LNAG). The LNAG was created 
to provide Global Compact HQ with advice 
and guidance on matters of importance to all 
Local Networks. The Advisory Group is also a 
key conduit for Local Networks to raise ideas 
and concerns with Global Compact HQ in a 
systematic way. The Advisory Group consists 
of seven regionally representative members 
from the Americas, Africa, Eastern Europe, 
MENA, South, Central and North Asia, 
South-East Asia and the Pacific, and Western 
Europe. Members are elected every two years 
by the Local Networks from their regions 

during the ALNF. The Advisory Group mem-
bers are from – and elected by – Local Net-
works that have a current signed MOU with 
the Global Compact Office, which means that 
they have, among other things, a clear gover-
nance structure. The elected LNAG members 
nominate their Chair from among the group 
members. The Chair occupies the ex officio 
Local Network role on the Global Compact 
Board. The main contribution for the LNAG 
in 2014 was the adoption of a new MOU dur-
ing the XII ALNF held in Addis Ababa (June 
2014). The new MOU increases and enhances 
the governance between Global Compact HQ 
and the Local Networks, by putting more 
emphasis on accountability and transpar-
ency from the Local Networks side, including 
financial disclosure, and by listing the ways 
that Global Compact HQ supports the LNs in 
delivering their work programme.
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Global Compact Board

The Global Compact Board, appointed and 
chaired by the UN Secretary-General, is a 
multi-stakeholder body, providing ongoing 
strategic and policy advice for the initiative 
as a whole and making recommendations to 
Global Compact HQ, participants and other 
stakeholders. It is comprised of four constitu-
ency groups — business, civil society, labour 
and the United Nations. 

The current composition of the Global 
Compact Board can be viewed at: http://www.
unglobalcompact.org/AboutTheGC/The_Glob-
al_Compact_Board/bios.html 

The Global Compact Board meeting, chaired 
by the Secretary-General, was convened in 
July. The meeting focused on key priorities 
for the initiative including its ongoing work 
to improve good governance, bring corporate 
sustainability to scale, and advance the role 
of the private sector in the post-2015 develop-
ment agenda. As part of the Board Meeting, a 
first-of-its-kind meeting between the Global 
Compact Board, the Principles for Respon-
sible Investment (PRI) Advisory Council, 
the Principles for Responsible Management 
Education (PRME) Champions Group and 
ambassadors was held to discuss the historic 
opportunity that business has to shape and 
advance the post-2015 development agenda. 
The second Board Meeting of 2014 took place 
in early January 2015, providing guidance on 
the future direction of the initiative. Key pri-
orities discussed in January included Global 
Compact Local Networks, engagement of 
small- and medium-sized enterprises (SMEs), 
and opportunities to go to scale. The meeting 
also discussed the sustainable development 
agenda and business’ role.

Integrity Measures

The Global Compact Integrity Measures are 
comprised of the COP policy, logo policy and 
dialogue facilitation process. The Global 
Compact Board oversees implementation 
of these measures by Global Compact HQ . 
Activities and developments concerning the 
COP, the Global Compact’s main integrity 
measure, are addressed later in this report 
because of their key linkage with participa-
tion engagement more generally.

Dialogue Facilitation: A set of Frequently 
Asked Questions (FAQ) adopted by the Global 
Compact Board to help clarify the purpose 
and functioning of the dialogue facilitation 
procedure. The FAQ reiterates the Global 
Compact’s nature as a learning, dialogue and 
partnership platform as distinct from a certi-
fication scheme, compliance-based initiative 
or adjudicatory body. 

As of the end of 2014, 170 matters have been 
raised under the integrity measures since 
the establishment of the Global Compact. A 
majority, 99 matters, are in relation to one 
or more of the labour principles, including 
freedom of association and collective bar-
gaining. 68 matters have raised other human 
rights issues (including product mislabelling, 
impact of marketing activities, complicity 
in the context of alleged illegal occupation, 
impact of operations on the local community 
including fuelling of conflict, right to a fair 
trial); 26 have alleged corruption; 19 have al-
leged environmental abuses; and 19 matters 
raised other issues. In many instances, more 
than one issue was raised: out of the 170 
matters raised, 47 matters related to more 
than one issue area. 

In 2014, 20 new matters were raised under 
the integrity measures. Of these 20 matters, 
3 were accepted for dialogue facilitation 
while the remaining matters either lapsed as 
the complainant did not respond to the offer 
to proceed with dialogue facilitation or were 
beyond the scope of the Global Compact.

http://www.unglobalcompact.org/AboutTheGC/The_Global_Compact_Board/bios.html
http://www.unglobalcompact.org/AboutTheGC/The_Global_Compact_Board/bios.html
http://www.unglobalcompact.org/AboutTheGC/The_Global_Compact_Board/bios.html
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Global Compact Logo Policy: Global Com-
pact participants are encouraged to use the 
“We Support the Global Compact” logo as a 
way to further show commitment and raise 
awareness of the initiative, for example on 
corporate websites and in corporate sustain-
ability reports. Organizations must request 
permission from Global Compact HQ – and 
submit a sample of desired usage – before 
each use of the logo. 

2000

1500

1000

500

0

Logo Approvals

2009
2010

2011
2012

2013
2014



28

Power of Collaboration: Our Partners & 
Stakeholders 

Global Compact HQ did not work alone to 
deliver key activities designed to meet the 
aforementioned goals and intended outcomes. 
Rather, cooperating with other organiza-
tions and avoiding duplications of efforts 
has continued to be a hallmark of the Global 
Compact’s approach. Throughout the year, 
Global Compact HQ engaged with a range of 
stakeholders and partners to leverage their 
core expertise and skills. Global Compact 
HQ then focused on bringing its compara-
tive advantage to the table: UN legitimacy, its 
integrated value platform, its unique account-
ability mechanism, its convening power, its 
neutrality, its large global multi-stakeholder 
network of participants and stakeholders, and 
Local Networks in more than 85 countries. 

•	 Governments: Since the initiative’s incep-
tion, Governments have been engaging 
with Global Compact HQ. Some have 
engaged directly in the initiative and are 
working on internalizing the principles 
within their material strategies, priorities 
and action plans and/or through undertak-
ing and/or supporting Global Compact-
related projects and initiatives at the 
global and local levels. Others play a more 
catalytic role incentivizing or otherwise 
encouraging the businesses with whom 
they engage to become involved in the 
Global Compact. 

•	 Sister Initiatives: Global Compact HQ 
works closely with its sister initiatives to 
engage key market drivers – investors, 
educators and higher educational institu-
tions, stock exchanges, and cities. These 
sister initiatives include the UN-supported 
Principles for Responsible Investment (PRI), 
the Principles for Responsible Management 
Education (PRME), the Sustainable Stock 
Exchange (SSE) Initiative and the Global 
Compact Cities Programme. 

•	 Global Business Associations: Global 
Compact HQ works with major interna-
tional business associations, such as the 
International Chamber of Commerce (ICC), 
the International Organization of Em-
ployers (IOE), the World Economic Forum 
(WEF), Business for Social Responsibility 
(BSR) and the World Business Council on 
Sustainable Development (WBCSD), some 
of which are represented on the Global 
Compact Board. In addition, we partner 
with a number of global industry associa-
tions such as IRU, RICS, IPIECA, ICMM, 
IFPMA and the IBA. 

•	 Trade Unions: Global Compact HQ works 
with trade unions such as UNI Global 
Union and IndustriAll Global Union – 
both of which are represented on the 
Global Compact Board. 

•	 NGOs/Philanthropic Organizations/Foun-
dations: Global Compact HQ partners with 
a range of NGOs, philanthropic organiza-
tions and foundations. These organizations 
serve to support the implementation of the 
Global Compact principles, while also help-
ing to advance UN Global Compact issue 
platforms and other workstreams. These 
organizations include: Save the Children, 
Global Business Coalition for Educa-
tion, Oxfam, Pacific Institute, the Global 
Business Initiative on Human Rights, the 
Global Child Forum, Carbon Disclosure 
Project, 3GF, World Resources Institute, 
WWF, Extractive Industries Transparency 
Initiative (EITI), Oslo Business for Peace 
Awards, Transparency International, Peace 
Initiative, Realdania, Sustainia, and UN 
Foundation. 

•	 UN Agencies & International Orga-
nizations: Global Compact HQ works 
closely with other UN agencies, funds and 
programmes on various opportunities to 
address global challenges. Among these 
are: the Office of the UN High Commis-
sioner for Human Rights, ILO, UN Women, 
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UNICEF, UNEP, UNFCCC, UNIDO, UNODC, 
FAO, WFP, and UNDP. It also collaborates 
with the World Bank Group, IFC, IDLO, 
and ITC on a number of key sustainability 
issues. In addition, the Global Compact co-
ordinates and chairs the UN Private Sector 
Focal Points network. 

•	 Knowledge Partners: Global Compact HQ 
strives to be a thought leader on a range 
of corporate sustainability issues, and in 
conjunction with Global Compact work-
ing groups and UN agency partners. Our 
other knowledge partners play a key role 
in this regard. These partners include: 
Accenture, AccountAbility, Bertelsmann 
Stifung, Boston Consulting Group (BCG), 
Dalberg, Deloitte, KPMG, DNV GL, E&Y, 
Global Reporting Initiative (GRI), Inter-
national Integrated Reporting Council 
(IIRC), Latham & Watkins, Linklaters, MIT, 
and Wharton Business School. The PRME 
Working Groups also play a key role in 
thought leadership. 

Strengthening  
Engagement with 
Drivers 
Building upon the Business Architecture for 
Post-2015 Development Agenda, Global Com-
pact HQ has focused on strengthening its 
engagement with market-based and society-
based drivers to scale up corporate sustain-
ability efforts. 

•	 Investors and Stock Exchanges: The Global 
Compact’s linkage with the PRI initiative 
continues to play a key role as a driver of 
corporate sustainability. During 2014, Global 
Compact HQ collaborated closely with PRI 
on a number of issues and workstreams 
including carbon pricing, anti-corruption, 
short-termism, value drivers (company-inves-
tor communication), private sustainability 
finance, outlining corporate strategies (for 
the near-term, medium-term, and long-term) 
that can lead investors to support measures 
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that address sustainability-related risks and 
opportunities. The Global Compact, together 
with UNCTAD and PRI, developed a concep-
tual framework to engage with the philan-
thropic, social investment and private sus-
tainability finance space. The SSE Initiative 
– a joint initiative of the Global Compact, 
UNCTAD, PRI, and UNEP-FI – convened 
CEOs of over 30 high-level speakers from 20 
countries, 15 of which were stock exchanges 
during the 2014 World Investment Forum. 
It also issued the SSE 2014 Progress Report, 
which reviews sustainability initiatives at 
55 exchanges. By the end of 2014, the SSE in-
creased its number of Partner Exchanges to 
17, with diverse geographical representation.

•	 Public Policy Makers: Global Compact HQ 
continued to be an active contributor to 
important inter-governmental processes 
such as the post-2015 development agenda 
and climate negotiations to raise awareness 
of the contributions of responsible business 
to global development priorities. Local Net-
works, thousands of companies and other 
stakeholders were consulted on how to best 
engage investors and businesses of all sizes 
in the implementation of the future SDGs. 
Parts of those discussions were dedicated 
to how Government policies can contribute 
to creating an enabling environment for 
corporate sustainability in the Post-2015 
era. The outcomes have been conveyed to 
Governments, currently negotiating the 
Post-2015 framework, as well as to UN 
leadership. The UN Private Sector Forum on 
Carbon Pricing on 23 September, with more 
than 100 Heads of State/Government and 
Cabinet Ministers participating, illustrated 
the growing interest from Governments 
to work in partnership with business. 
Global Compact HQ is supporting a growing 
number of UN activities and discussions on 
issues such as partnerships, human rights 
and accountability. 

•	 Educators: The PRME initiative has grown 
to 580 signatories representing business 
and management schools and universities 
in over 80 countries. 2014 saw the rooting 
of the PRME initiative in local and regional 
contexts. In the second half of 2014, four 
PRME Regional Meetings took place (out 

of the thirteen held during the year) to 
discuss core values, activities and ways 
forward. The PRME Chapter Middle East 
and North Africa was established, while 
the 5th PRME Asia Forum resulted in three 
new PRME Chapters. All PRME Chapters 
are already linked with or encouraged to 
work with Global Compact Local Networks. 
Progress is also visible within the PRME 
issue working groups that link directly to 
the Global Compact issue working groups. 

•	 Industry Associations: Global Compact 
HQ convened its first consultative meet-
ing on corporate sustainability initiatives 
with over 20 global industry associations 
in September 2014. This meeting provided 
global industry associations with an op-
portunity to highlight the efforts they 
have undertaken to advance corporate sus-
tainability. Going forward, Global Compact 
HQ, together with the ICC, will convene 
a Business Association Forum on Sustain-
able Development – an annual gathering 
of global business/industry associations 
to exchange best practices and engage in 
dialogue on sustainable development. In 
January 2014, Global Compact HQ, in close 
collaboration with the Royal Institute for 
Chartered Surveyors, embarked on the 
development of a sustainability resource 
for companies in the land, construction 
and real estate sectors to tackle sustain-
ability issues and implement the Global 
Compact principles. Furthermore, the 
Global Compact exchanged a letter of 
collaboration with the International 
Road Transportation Union (IRU) to work 
closely on anti-corruption and sustainable 
transport issues. In October, it co-convened 
with the IRU a half-day event that focused 
on the role of the private sector in advanc-
ing sustainable road transport. The 2014 
General Assembly resolution A/69/468 wel-
comed the Global Partnership on Sustain-
able Transportation (GPST), a business and 
industry-led initiative focusing on multi-
modal collaboration, introduced during 
this half-day symposium. 
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Global Compact HQ relies upon voluntary contributions from Governments and business 
participants to fund its operations. From year to year, remaining funds in the Global Compact 
Trust Fund and the Foundation are allocated to cover expenses for the following year. During 
2014, Global Compact HQ received funding from both Government contributions to the Global 
Compact Trust Fund and private sector contributions to the Foundation for the Global Compact. 
The tables below outline the income and expenditure of Global Compact HQ in 2014.

Public Sources: Since its inception, Global Compact HQ has received financial contributions 
from 17 Member States: Brazil, Chile, China, Colombia, Denmark, Finland, France, Germany, 
Italy, Korea (ROK), the Netherlands, Norway, Spain, Sweden, Switzerland, Turkey and the 
United Kingdom. In 2014, the following financial contributions (USD) were made to the Global 
Compact Trust Fund:

Sustainable Funding Model & Financial 
Summary 

Income

Financial contributions by country in 2014

Public $3,567,692

Governments $3,478,775

Interest and Other income $88,917

Private 
Foundation for the Global Compact

$13,916,441

TOTAL INCOME $17,484,133

China  $10,000 

Denmark  $675,419 

Finland  $788,480 

France  $124,400 

Germany  $334,875 

Italy  $67,750 

Netherlands  $250,000 

Norway  $397,361 

Sweden  $175,110 

Switzerland  $497,402

United Kingdom  $157,978 

Total  $3,478,775

$3,56 mm

$13,91 mm

Public

Private
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Private Sources: The Foundation for the Global Compact, a US-based 501(c)(3), non-profit organi-
zation, was established in 2006 to increase the funding base of the Global Compact initiative to 
support Global Compact HQ’s work through funds raised from the global business community 
and private sector. All companies participating in the Global Compact are strongly encouraged 
to make an annual voluntary contribution to the Foundation. All funds raised by the Founda-
tion go directly toward building and improving tools, resources and activities that mainstream 
the Global Compact’s Ten Principles in business strategy and operations around the world. Each 
year, a portion of the Foundation’s funds is transferred to the Global Compact’s Trust Fund 
to help the Global Compact cover its operating costs. In 2014, the Foundation transferred $2 
million to the Global Compact Trust Fund. The Foundation raised USD 6.3 million in annual 
contributions from almost 1,700 Global Compact business participants large and small, as well 
as approximately USD 2.4 million in GC LEAD platform contributions. Additionally, in 2014, the 
Foundation raised funds from business and the private sector through: grants, event sponsor-
ships and direct support for programmes including Caring for Climate, CEO Water Mandate, Pri-
vate Sustainability Finance, the Human Rights and Business Dilemmas Forum, Anti-Corruption, 
Women’s Empowerment Principles, Food and Agriculture Business Principles, and Reporting. 
The Foundation continues to cultivate contributions from new Global Compact business partici-
pants as well as conduct outreach to existing contributors and participants.

Foundation Annual Contributions
by Type of Contributor

Foundation Annual Contributions
by Company Size (# employees)

Foundation Annual Contributions 
by Amount

Repeat Contributors FT500 <$500

First-time contribution, long-term participant 250-4,999 $15,000

First-time contribution, joined “This year” ≥50,000 $500-$4,999

First-time contribution, joined “Last year” SME $15,000+

Lapsed contributors 5,000-49,999 $5,000-$9,999

No. of  
Companies (#)

No. of  
Companies (#)

No. of  
Companies (#)

Contribution  
Amount ($)

Contribution  
Amount ($)

Contribution  
Amount ($)

44% 46% 47%

24%

12%

6%

11%

16% 24%

22%
35%

3%
5%

3%

15%
31%

36%
10%

18%

8%28%62%

13%11%

9%

4%

27%

12%

10%

7%
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EXPENDITURE
In 2014, Global Compact HQ expenditures totalled USD 15.8 million. Global Compact HQ al-
locates expenses incurred by the Trust Fund and Foundation in accordance with four over-
arching goals developed in cooperation with the Government Group (Global Compact Strategy 
2014-2016).
•	 Overarching Goal 1: Growing to Scale through Effective Participant Engagement
•	 Overarching Goal 2: Strengthened Global Presence and Local Ownership through Empow-

ering Local Networks
•	 Overarching Goal 3: Ensure the Quality of Implementation and Building the Coherence of 

the Global Portfolio of Issues
•	 Overarching Goal 4: Engage Responsible Business in Support of UN Goals and Issues, espe-

cially in line with the Post-2015 Development Agenda

Budget Estimate by Areas 
of Work

TRUST FUND (USD) FOUNDATION [2] (USD) TOTAL (USD)

Overarching Goal 1:  
Growing to Scale 

$1,359,540 $3,917,875 $5,277,415 

Overarching Goal 2:  
Empower Local Networks

$1,464,120 $3,002,959 $4,467,079 

Overarching Goal 3: 
Ensure Coherence of the 
Global Portfolio of Issues

$1,202,670 $1,509,076 $2,711,746 

Overarching Goal 4:  
Engage Responsible  
Business in Support of UN 
Goals and Issues

$836,640 $1,174,168 $2,010,808 

Total Direct Expenditure $4,862,970 $9,604,078 $14,467,048 

Administrative cost $366,030 $1,078,253.00 $1,444,283 

Total Expenditure $5,229,000 $10,682,331 $15,911,331 
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Budget estimate by 
type of expenditure

GC TRUST FUND FOUNDATION TOTAL

(USD) % (USD) % (USD) %  

Staff Cost $3,688,000 71% $3,031,896 28% $6,719,896 42%

Consultants and  
Expert Groups

$546,000 10% $2,721,206 25% $3,267,206 21%

Conference &  
Meetings Services

$0 0% $966,393 9% $966,393 6%

Travel $206,000 4% $1,029,102 10% $1,235,102 8%

Hospitality $0 0% $15,796 0.1% $15,796 0.1%

Premises: Rental  
and maintenance

$318,000 6% $620,238 6% $938,238 6%

Operating Expenses $104,970 2% $1,219,446 11% $1,324,416 8%

Total Direct * 
Expenditure

$4,862,970 93% $9,604,077 90% $14,467,047 91%

Administrative Cost $366,030 7% $1,078,253 10% $1,444,283 9%

Total Expenditures $5,229,000 100% $10,682,330 100% $15,911,330 100%

AUDIT: The Global Compact Trust Fund account is audited by the UN Accounts Division every 
year as a part of “Financial Report and Audited Financial Statements and Report of the Board of 
Auditors (BOA), Volume I”. BOA is responsible for the audit of the United Nations Trust Fund and 
its report is available at the end of every biennium. The Foundation for the Global Compact is 
audited by an independent third party auditor on an annual basis. 

In addition, following one and a half years of assessment of the Global Compact Trust 
Fund from January 2012 to December 2013, the Office of Internal Oversight Service unit 
of the United Nations released the audit report on the Trust Fund in November 2014. The 
report reviewed three management and risk assessment approaches: strategic oversight, 
risk mitigation, and procedural compliance. Three recommendations – strengthened 
integrity measures on the use of the GC Brand by Local Networks, more timely compli-
ance with annual performance review requirement, and more timely submission of travel 
requests – were made to further strengthen our practice. 

*This amount includes $2 million transferred by the Foundation for the Global Compact.
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Started as an idea embedded in a policy speech in 1999, Global Compact HQ has grown steadily 
during the last 15 years. As an idea-driven, public-private initiative, Global Compact HQ has 
built up a capacity to integrate more effectively its Ten Principles into its day-to-day opera-
tions. This Activity Report attempted to capture how Global Compact HQ has integrated social, 
environmental and ethical sustainability into its operations with a focus on our own workplace 
practices and event management. 

Our People & Workplace Practices

Throughout 2014, 82 colleagues were financed by the Foundation for the Global Compact 
and the Global Compact Trust Fund. The Foundation’s employment policy governed 51 staff 
members and individual contractors, and the Global Compact Trust Fund managed 31 staff 
members, consultants and associate experts, in accordance with UN rules and regulations. 
The Global Compact Office follows all UN regulations and guidelines in recruiting and 
managing all staff members, associated experts and consultants funded through the Global 
Compact Trust Fund, and works closely with the Executive Office of the Department of Man-
agement and the Office of Human Resources and Management of the United Nations on all UN 
personnel matters. The Foundation for the Global Compact recruits and manages its staff and 
consultants in accordance with the NY State and US federal law and regulations. 

Diversity and inclusion are embedded in the Global Compact’s core mission and vision. In 
keeping with the ideals set forth in the Charter of the United Nations2 as well as in the Global 
Compact’s own Ten Principles, Global Compact HQ strives to respect, value and celebrate the 
unique attributes, characteristics and perspectives that make each individual who they are. 
Diversity and inclusion are not only key human rights issues; they also help to drive organi-
zational excellence. We thus are proud to seek diversity of participation, thought and action 
as hallmarks of our workplace and interactions with Global Compact Networks, participants, 
stakeholders and others. 

Global Compact HQ Operations & the Ten 
Principles

Total Number Global Compact HQ 
Personnel by Funding Source

Total

GC TF Total

FGC Total

0 	 20	 40	 60	 80	 100

2. UN Staff Rules (ST/SGB/2014/2) Regulation 1.2 highlights that staff members of the United Nations are expected to uphold and respect 
the principles set out in the Charter, including faith in fundamental human rights, in the dignity and worth of the human person and 
in the equal rights of men and women. It also asks staff members not to discriminate against any individual or group of individuals or 
otherwise abuse the power and authority vested in them. 
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Global Compact HQ Personnel 
by Gender

Females

Males

FGC Total
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Global Compact HQ Personnel 
by Age Group
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Global Compact HQ is proud of its diverse workforce representing 31 nationalities, and strives 
to ensure that all employees, consultants, interns and other individuals associated with our 
organizations are treated equitably in an environment that is free from discrimination and 
harassment based on race, gender, religion, age, sexual orientation, ethnicity, disability, 
national origin or any other protected attribute. This policy applies equally to workplace 
conduct, recruitment practices, staff training and development, salaries, promotions, raises, 
assignment, transfers and separations3. 74 per cent of Global Compact HQ personnel are 
women, and 54 per cent of the members of Global Compact HQ ’s Executive Committee are 
men. 73 per cent of the Global Compact Board are men. Global Compact HQ embraces a flat 
organizational structure in order to enhance communication between staff members and se-
nior management, and the majority of Global Compact HQ personnel are under 40 years old. 

3. Prohibition of discrimination, harassment, including sexual harassment, and abuse of authority (ST/SGB/2008/5)

Female 
27%

Male 
73%

Global Compact Board by Gender
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To strengthen Global Compact HQ’s commit-
ment to diversity, a number of efforts were 
undertaken during 2014. For example, it 
embarked on drafting of a short note, which 
summarizes key issues related to diversity 
and tolerance to ensure that colleagues have 
easy access to relevant resources. The Foun-
dation for the Global Compact, in collabora-
tion with Latham and Watkins, also devel-
oped an Employment Handbook to elaborate 
more explicitly a range of policies governing 
Foundation employees. 

In addition, Global Compact HQ organized 
for its staff a screening of Facebook COO 
Sheryl Sandberg’s TEDTalk accompanied by 
a discussion on the “Lean-In” movement. The 
growing “Lean-In” movement emphasizes the 
value of inclusion and is very much aligned 
with the commitment of the UN to diversity 
and promotion of equality. While recognizing 
the sometimes not-so-obvious barriers faced 
by individuals, the video screening and the 
discussions among staff focused on the oppor-
tunity for women and men of all backgrounds 
and cultures to “lean in” to achieve their full 
potential at work. Global Compact HQ also 
committed to implement the UN Ethics Office 
programme on Respect and Tolerance, which 
was implemented in early 2015. 

Environmental Sustainability

Global Compact HQ strives to ensure its com-
mitment to environmental sustainability be 
reflected throughout its day-to-day opera-
tions and practices. This report highlights 
our event management and facility manage-
ment practices. 
•	 Event Sustainability: In 2014, Global 

Compact HQ organized 50 events. The 
UN Private Sector Forum and C4C Busi-
ness Forum served as the organization’s 
main events with an emphasis on event 
sustainability. These efforts were mainly 
focused on reducing our environmental 
impact and ensuring suppliers’ alignment 
with Global Compact principles. A mobile 

app nearly eliminated paper consump-
tion as all event resources, agendas and 
documents were hosted electronically. 
Other efforts to reduce our environmental 
footprint were made by purchasing elec-
tricity offsets, encouraging participants 
to purchase voluntary carbon offsets, 
purchasing reusable and more sustainable 
banners and event materials, and recycling 
participant ID badges. Suppliers were also 
asked to sign the UN supplier code of con-
duct, with expectations of alignment with 
our core values. 

•	 Facility Management: In the lead up to 
its planned move in a new space in 2015, 
Global Compact HQ integrated a range of 
sustainability approaches. For example, 
in the vendor selection process, Global 
Compact HQ highlighted its expectation of 
their alignment with the initiative’s core 
values. It also conducted due diligence on 
vendors to ensure that materials used for 
furniture production would not be contrib-
uting to deforestation. 

•	 Travel: To minimize its environmental 
footprint as a result of international travel, 
the updated travel policy prompts manag-
ers to consider the possibility of alterna-
tive measures to overseas travel such as 
webinars or video conference calls. 

Ethical Sustainability

Global Compact HQ follows the rules and 
regulations of the United Nations concern-
ing employee ethical conduct, including its 
policy on conflict of interest (ST/SGB/2011/1) 
and gifts, favors, honors, and remuneration 
(ST/SGB/2011/1 and ST/AI/2010/1). In addition, 
the Global Compact’s Executive Director fully 
complies with the Financial Disclosure pro-
gramme – a mandatory initiative for senior 
UN officials to submit their financial informa-
tion on an annual basis. 
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Lessons Learned
2014 was another busy year full of events 
and work programmes. As Global Compact 
HQ was developing this Activity Report, it de-
cided to reflect on what lessons were learned 
from each team’s engagement with its busi-
ness participants, local networks, and other 
key stakeholders so as to further strengthen 
impacts in the next year. 
•	 Global Compact HQ recognized the need 

to articulate clearer business cases for the 
initiative’s approach to corporate sustain-
ability in order to better assist companies 
at the beginning stage of the corporate 
sustainability journey. This is being ad-
dressed through Global Compact HQ’s 
brand review and narrative project, which 
will be completed in Q3 2015. 

•	 As the largest voluntary initiative with 
over 8,000 participants at varying stages 
in their sustainability journeys, Global 
Compact HQ acknowledges the impor-
tance of tailored engagement approach 
for its participants to sustain their active 
participation in global issue platforms and 
specialised workstreams. To support Global 
Compact HQ’s targeted, regular commu-
nications with business participants and 
key stakeholders, it embarked on a major 
project to improve the website’s usability, 
accessibility and visual appeal, which will 
be completed in Q2 2015. 

•	 In 2014, 24 tools, resources and guidance 
documents were launched, and 50 events 
were convened. As a platform offering a 
range of corporate sustainability guidance 
materials to business participants, Global 
Compact HQ strives to disseminate and 
promote more effectively these materi-
als to support participants’ improvement 
of corporate sustainability practices. In 
addition to improving websites (i.e. the 
introduction of a tool portal) and other 
communication platforms Global Compact 
HQ continued to work with Local Networks 
who are best positioned to identify and 
promote examples relevant to particular 
local contexts. 

•	 The Global Compact HQ was reminded 
once again of great synergies that it should 
continue to explore with key market-based 
and society-based drivers to scale up corpo-
rate sustainability practices. The initiative 
made major efforts to engage with inves-
tors, stock exchanges, legal professionals, 
management educators, and business 
associations throughout 2014, and these 
drivers’ extensive networks allowed Global 
Compact HQ to be more in tune with the 
latest corporate sustainability trends, 
enabling continuous improvement and 
thought leadership. 

•	 Governments are key enablers of corporate 
sustainability, and enabling environments 
for corporate sustainability are essential 
to creating a level playing field which 
rewards ethical performance. During 
Global Compact HQ interaction with Local 
Networks, business participants and other 
stakeholders throughout the world in the 
lead up to three major UN processes, the 
critical role of public policy was empha-
sized to scale up this effort. 

•	 As our stakeholders increasingly expect 
Global Compact HQ to provide concrete 
examples of its impacts, it continues to 
improve the ways in which it can capture 
the initiative’s impact at the global and 
local level. In particular, better utilization 
of COPs and developing LN capacity on 
collecting relevant data were two impor-
tant aspects for Global Compact HQ to 
effectively measure its contributions. An 
impact assessment begun during 2014 will 
be presented in mid 2015. 
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Contributors to the Foundation 

Through the Foundation for the Global Compact, business participants can financially sup-
port Global Compact HQ . All companies participating in the initiative are asked to make an 
annual voluntary contribution. These donations are vital to the initiative’s ability to provide 
a framework for corporate change and innovation around environmental, social and gov-
ernance issues. Global Compact champions are recognized on the Foundation’s website and 
on their Global Compact public profile. Global Compact HQ wishes to thank event sponsors, 
Global Compact LEAD participants and all contributors for their crucial support.

In 2014, the Foundation reached 88% of its annual campaign fundraising goal of USD 7.5 mil-
lion, enabling the Foundation to continue providing essential programmatic and operational 
support for the Global Compact to serve as a platform for the development, implementation, 
and disclosure of sustainability policies and practices. Donations to the Foundation helped 
fund a number of important programmes, events and publications, many of them are high-
lighted in this report. 

The Foundation for the Global Compact launched the collaborative funding process with 30 
local networks. It saw an increase of 28% in the overall number of contributions. 

Grants of USD 500,000 and 
above	  
•	 Swiss State Secretariat for 

Economic Affairs**
•	 Siemens Integrity Initiative**

Contributions and grants 
of USD 100,000 and 
above	
•	 General Electric Company**
•	 International Road Transport 

Union (IRU)**
•	 Mosaic**
•	 Nestle S.A.**
•	 Realdania**
•	 State Grid Corporation of 

China**

Contributions of USD 
50,000 and above	
•	 A.P. Moller - Maersk*
•	 Accenture*
•	 Acciona*
•	 AVIVA plc*
•	 BASF SE*
•	 Bayer AG*
•	 Braskem S.A.*
•	 China Development Bank*
•	 China Minmetals  

Corporation*
•	 China Ocean Shipping Group 

— COSCO*
•	 Daimler AG*
•	 Deutsche Telekom AG*

•	 ENI*
•	 Intel Corporation*
•	 International Finance  

Corporation**
•	 KPMG International*
•	 Lafarge*
•	 Merck & Co., Inc.**
•	 Nestle S.A.*
•	 Novartis International AG*
•	 Novo Nordisk AS*
•	 Novozymes*
•	 Pirelli & C. S.p.A.*
•	 Safaricom Limited*
•	 Sakhalin Energy Investment 

Company Ltd.*
•	 SK Telecom*
•	 Sumitomo Chemical  

Company, Limited*
•	 Symantec Corporation*
•	 Syngenta International AG**
•	 Takeda Pharmaceutical  

Company Limited*
•	 Teck Resources Limited*
•	 The Coca-Cola Company*
•	 The Coca-Cola Company**
•	 The Dow Chemical Company*
•	 Total*
•	 Unilever*
•	 United Nations Foundation**
•	 Vale*
•	 Yara International ASA*
•	 Zenith Bank Plc**

Contributions of USD 
25,000 and above	
•	 The Abraaj Group**
•	 AMAGGI**
•	 Access Bank Plc**
•	 Anheuser-Busch InBev NV**
•	 ARM Holdings plc*
•	 CEIIA—- Centro para a 

Excelencia e Inovacao para a 
Industria Automovel**

•	 EDF**
•	 Empresa de Energia de 

Bogota*
•	 Eskom*
•	 GDF SUEZ**
•	 Grupo Nutresa S.A.**
•	 Grupo Omnilife- 

Angelissima**
•	 Hellenic Petroleum S.A.
•	 Itaipu Binacional — Brazil**
•	 Netafim*
•	 Nike, Inc.**
•	 Olam**
•	 Petroleo Brasileiro SA — 

Petrobras
•	 Rosy Blue*
•	 SkyPower Global**
•	 Statoil**
•	 Unilever**

Contributions of USD 
15,000 and above	
•	 3M
•	 AB Volvo Group
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•	 Adecco Group
•	 Aktiebolaget SKF
•	 Alstom
•	 Amec Foster Wheeler plc
•	 Anglo American plc
•	 Anheuser-Busch InBev NV
•	 Arla Foods amba
•	 Associated British Foods**
•	 Association of Cotton  

Merchants in Europe (ACME / 
ECAM)**

•	 Astellas Pharma Inc.
•	 AXA
•	 Bacardi Limited
•	 Bank for Development and 

Foreign Economic Affairs 
(Vnesheconombank)

•	 BHP Billiton
•	 BMW AG
•	 Boliden Group
•	 Bosch Group
•	 BP Plc
•	 Bristol-Myers Squibb
•	 Caixa Geral de Depositos
•	 Camelot Group of Companies
•	 Campbell Soup Company
•	 Canon Europe Ltd
•	 Carbones del Cerrejon  

Limited
•	 Carlsberg Group
•	 Carlson Wagonlit Travel
•	 CEMEX
•	 Central America Bottling 

Corporation (cbc)
•	 CH2M Hill
•	 China Mobile  

Communications Corporation
•	 China National Aviation Fuel 

Group Corporation
•	 China National Gold Group 

Corporation
•	 China National Machinery 

Industry Corporation
•	 China National Offshore Oil 

Corp. (CNOOC)
•	 China Nonferrous Metal  

Mining (Group) Co., Ltd.
•	 China United Network Com-

munications Group Company 
Limited (“China Unicom”)

•	 Cielo S.A.
•	 Citi
•	 Clariant International Ltd
•	 CNP Assurances
•	 Coca-Cola Hellenic

•	 Consolidated Contractors 
Company

•	 Constellium
•	 Constructora Norberto  

Odebrecht
•	 Continental AG
•	 Corbion
•	 Credit Agricole S.A.
•	 Credit Suisse
•	 D.Swarovski KG
•	 Daiichi Sankyo Co. Ltd.
•	 Dana Petroleum
•	 Danish Crown
•	 Danske Bank Group
•	 Deloitte Touche Tohmatsu 

Limited
•	 Deutsche Bahn AG
•	 Deutsche Bank AG
•	 DLG Group
•	 DONG Energy A/S
•	 E.ON SE
•	 Ecolab Inc.
•	 EDF
•	 EDF Trading Ltd
•	 Eli Lilly and Company
•	 EMBRAER S.A.
•	 Empresas ICA S.A.B. de C.V.
•	 Enbridge Inc.
•	 Ernst and Young
•	 FIH (Hong Kong) Limited
•	 Fomento Economico Mexicano 

S.A. de C.V. — FEMSA
•	 Fujitsu Limited
•	 Fung Group
•	 G4S plc
•	 Galp Energia, S.G.P.S., S.A.
•	 GlaxoSmithKline
•	 Glencore
•	 GMF-Assurances
•	 Grupa LOTOS S.A.
•	 H & M, Hennes & Mauritz AB
•	 H.O. Sabanci Holding A.S
•	 Harman International  

Industries, Inc.
•	 Hilton Worldwide
•	 Holcim Ltd
•	 Huntsman Corporation
•	 ICA Gruppen
•	 IKEA Group
•	 Investor AB
•	 Ipiranga Produtos de Petroleo 

S.A.
•	 IRPC Public Company Limited
•	 ISS A/S
•	 Italcementi Group
•	 Johnson & Johnson

•	 Johnson Controls Inc.
•	 Joinst Stock Company  

National Company  
“Kazakhstan Temir Zholy”

•	 Kao Corporation
•	 Kesko Corporation
•	 Kikkoman Corporation
•	 Kinross Gold
•	 KONE Corporation
•	 Kuoni Travel Holding Ltd.
•	 Lend Lease Group
•	 Lenovo
•	 Levi Strauss & Co.
•	 Lexmark International Inc.
•	 L’Oreal
•	 Lundin Petroleum AB
•	 MAN SE
•	 Merck KGaA
•	 Michelin
•	 Microchip Technology  

Incorporated
•	 Mitsubishi Chemical Holdings 

Corporation
•	 Mondi
•	 Monsanto Company
•	 Mosaic
•	 MTN Group Limited
•	 National Australia Bank
•	 NCC Group
•	 Neste Oil Corporation
•	 Newmont Mining Corp
•	 Nike, Inc.
•	 Nissan Motor Co. Ltd.
•	 Noble Group Limited
•	 Nokia Corporation
•	 Novelis Inc.
•	 Nykredit
•	 Oil and Natural Gas  

Corporation
•	 Old Mutual plc
•	 OMV PETROM S.A.
•	 PepsiCo, Inc.
•	 PetroChina Company Limited
•	 Petrofac
•	 Polymetal International plc
•	 PostNord AB
•	 Power Corporation of Canada
•	 Power Financial Corporation
•	 PT. Martina Berto Tbk,  

Martha Tilaar Group*
•	 PTT Global Chemical Public 

Company Limited
•	 Qualcomm Incorporated
•	 Rabobank Group
•	 Randstad Holding nv
•	 Reed Elsevier Group plc
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•	 Renault SAS
•	 Rengo Co., Ltd.
•	 Royal Dutch Shell plc
•	 RSA Insurance Group
•	 RSA Insurance Group
•	 RWE AG
•	 SABMiller Plc
•	 Safran
•	 Saudi Basic Industries  

Corporation (SABIC)
•	 SCA Svenska Cellulosa  

Aktiebolaget
•	 Seagate Technology
•	 Sika AG
•	 Skandinaviska Enskilda 

Banken AB
•	 Smurfit Kappa Group plc
•	 Sompo Japan Nipponkoa 

Holdings, Inc.
•	 Statkraft AS
•	 Statoil
•	 Suez Environnement
•	 Sun International Limited
•	 Swiss Post Ltd.
•	 Syngenta International AG
•	 Systembolaget
•	 TE Connectivity
•	 Telefonos de Mexico, S.A.B. 

de C.V.
•	 Teleperformance S.A.
•	 TeliaSonera AB
•	 Tetra Pak Group
•	 Thai Union Frozen Products 

PCL
•	 The Siam Cement Public  

Company Limited
•	 The Yokohama Rubber Co., 

Ltd.
•	 Valeo
•	 VimpelCom Ltd
•	 voestalpine AG
•	 Wacker Chemie AG
•	 Xylem Inc.
•	 ZF Friedrichshafen AG
•	 ZTE Corporation
•	 Zurich Insurance Group

Contributions of USD 
10,000 and above	
•	 AarhusKarlshamn AB
•	 ABB Ltd.
•	 Aberdeen Asset Management 

PLC
•	 Aeroports de Paris —ADP
•	 AF AB
•	 Agrium Inc.

•	 Akademiska Hus
•	 Alfa Laval Group
•	 Allergan
•	 Allianz SE
•	 ALTANA AG
•	 ams AG
•	 Anas S.p.A.
•	 ANN Inc.**
•	 ARCADIS NV
•	 Arrow Electronics, Inc.
•	 ASOS plc
•	 ASR Nederland N.V.
•	 AstraZeneca
•	 ASUR — Grupo Aeropuertu-

ario del Sureste, S.A. de C.V.
•	 Atos
•	 ATP
•	 AUDI AG
•	 Avinor AS
•	 Banco General S.A.
•	 Banco Industrial e Comercial 

S.A.
•	 Baosteel Group Corporation
•	 BELIMO Holding AG
•	 Bertelsmann SE & Co. KGaA
•	 BillerudKorsnas AB
•	 Bloomberg, L.P.
•	 BMW Brilliance Automotive 

Ltd.
•	 Boyner Holding
•	 Brambles Limited
•	 Brenntag AG
•	 CA Technologies
•	 Cargolux Airlines Intl. S.A.
•	 Carlson
•	 Cartus Corporation
•	 Cermaq ASA
•	 CGG
•	 Chalhoub Group
•	 Cisco Systems
•	 Clifford Chance LLP
•	 CNP UniCredit Vita S.p.A
•	 Coalition for Environmentally 

Responsible Economies — 
CERES**

•	 Coca-Cola Enterprises Inc.
•	 Commonwealth Bank of 

Australia
•	 ContourGlobal
•	 Coop
•	 Cooperativa Muratori & Ce-

mentisti – C.M.C. di Ravenna
•	 Copagaz Distribuidora de Gas 

S/A — Grupo Zahran
•	 CWS-boco International 

GmbH

•	 Datwyler Holding Inc.
•	 Dampskibsselskabet NORDEN 

A/S
•	 Danfoss Group
•	 Deutsche Boerse AG
•	 DLA Piper
•	 DNB ASA
•	 DNVGL Group
•	 DSB
•	 DZ BANK AG
•	 Entreprise Tunisienne 

d’Activites Petrolieres
•	 EPCOS AG
•	 Evonik Industries AG
•	 Fairmount Santrol
•	 Falabella Retail
•	 Far East Holding Group Co., 

Ltd.
•	 Fauji Fertilizer Company 

Limited
•	 Firmenich
•	 First Bank of Nigeria Limited
•	 Fives Group
•	 Fluor Corporation
•	 Freshfields Bruckhaus  

Deringer LLP
•	 Freudenberg Group
•	 GDF SUEZ
•	 General Electric Company
•	 General Mills
•	 Givaudan SA
•	 Gold Fields Limited
•	 Goldcorp
•	 Groupe SNEF
•	 Grundfos
•	 Grupo Financiero Banorte 

S.A.B. de C.V.
•	 H. Lundbeck A/S
•	 Hager SE
•	 Hellmann Worldwide  

Logistics GmbH & Co. KG
•	 Hess Corporation
•	 Hindustan Construction  

Company Ltd (HCC)
•	 HSBC Holdings plc.
•	 Husqvarna AB
•	 Industrial and Commercial 

Bank of China Limited
•	 Infineon Technologies AG
•	 InterCement
•	 InterContinental Hotels 

Group
•	 International Cocoa  

Initiative**
•	 Ipsen
•	 Isbank (Turkiye Is Bankasi)
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•	 Jotun A/S
•	 Kaba Management AG
•	 KDB Daewoo Securities Co., 

Ltd.
•	 Kedrion S.p.A
•	 Keurig Green Mountain, Inc.
•	 Kimberly - Clark Corporation
•	 Koc Holding
•	 Konecranes Corporation
•	 Kongsberg Gruppen ASA
•	 Kosmos Energy
•	 KPMG International**
•	 Krones AG
•	 Legal & General Group Plc
•	 LEGO A/S
•	 LEONI AG
•	 Levi Strauss & Co.**
•	 Linklaters LLP
•	 London Mining Plc
•	 Lonza Group Ltd
•	 L’Oreal**
•	 LuxairGroup Luxair S.A.
•	 LVMH
•	 Maire Tecnimont Group
•	 ManpowerGroup
•	 Maroc Telecom
•	 MAS Holdings (Pvt) Ltd.
•	 Mazars
•	 Merck & Co., Inc.
•	 Molson Coors Brewing  

Company
•	 Nabtesco Corporation
•	 Nexen Energy ULC
•	 NKT Holding A/S
•	 NORD/LB Norddeutsche 

Landesbank Girozentrale
•	 Norsk Hydro ASA
•	 Odfjell SE
•	 OK-Q8 AB
•	 Olav Thon Gruppen
•	 Oriflame Cosmetics Global 

S.A.
•	 Orkla ASA
•	 Outotec
•	 Owens Corning
•	 Oy Karl Fazer Ab (Fazer 

Group)
•	 Patria Oyj
•	 PepsiCo, Inc.**
•	 Petrochemical Industries 

Company
•	 Petroleum Geo-Services ASA
•	 Pfizer, Inc.
•	 PostNL B.V.
•	 Premier Oil Plc
•	 Prosafe SE

•	 PT. Indah Kiat Pulp & Paper, 
Tbk.

•	 PT. Pabrik Kertas Tjiwi Kimia, 
Tbk

•	 PT. Pindo Deli Pulp And Paper 
Mills

•	 PTT Public Company Limited
•	 PwC
•	 Ramboll Group
•	 Redes Energeticas Nacionais, 

SGPS, SA
•	 Reed Elsevier Group plc**
•	 Reforestadora de Palmas de El 

Peten, S.A.— REPSA-
•	 Royal Mail Group
•	 Saab AB (publ)
•	 Sagemcom SAS
•	 Salini Impregilo
•	 San Fernando S.A
•	 Sanofi
•	 Siemens AG
•	 Singapore  

Telecommunications Limited
•	 Snam S.p.A.
•	 Sopra Steria Group
•	 Steelcase
•	 Sto SE & Co. KGaA
•	 Stockmann Group
•	 SURA Mexico
•	 Swissport International Ltd.
•	 Symrise AG
•	 TAKKT AG
•	 TARKETT
•	 TDC A/S
•	 Teradata Corporation
•	 Thai Oil Public Company 

Limited
•	 The Dow Chemical Company
•	 The East Asiatic Company 

Ltd. A/S
•	 The Link Management 

Limited
•	 The NASDAQ OMX Group, 

Inc.
•	 The Rezidor Hotel Group**
•	 Tiffany & Co.
•	 Tigo Guatemala
•	 Tokyo Electron Limited
•	 Transnet SOC Ltd.
•	 Tryg
•	 TUV Rheinland AG
•	 UBS AG
•	 Ulstein Group ASA
•	 Unibail-Rodamco
•	 Valmet Corporation
•	 Votorantim Industrial S/A

•	 William Demant Holding A/S
•	 Wilson, Sons
•	 Wolters Kluwer
•	 WWF-International**
•	 Yantai Jereh Oilfield Services 

Group Co., Ltd.
•	 Zenith Bank Plc

Contributions of USD 5,000 
and above	
•	 Access Bank Plc
•	 Access Engineering PLC
•	 Aderans Co., Ltd.
•	 Alpro Comm. VA/SCA
•	 ALTEN
•	 Aluminum Corporation of 

China
•	 Anadolu Efes Biracilik ve Malt 

Sanayii A.S
•	 Arauco do Brasil
•	 Argentum Fondsinvesteringer
•	 Aros Quality Group AB
•	 ASN Bank
•	 Aston Martin Lagonda Ltd
•	 Axis Communications AB
•	 Baillie Gifford & Co.
•	 Banco de la Republica  

Oriental del Urguay
•	 Banco Pine S.A.
•	 Bavarian Auto Group
•	 BaxterStorey Limited
•	 BCD Travel B.V.
•	 BCE - Bell Canada Enterprises
•	 Berendsen plc
•	 Biesterfeld AG
•	 Bilim Pharmaceuticals
•	 Bio Pappel, S.A.B. de C.V.
•	 BM&FBOVESPA S.A.
•	 BNP Paribas**
•	 Borregaard ASA
•	 Bourns, Inc.
•	 Broad Group
•	 Broedrene Hartmann A/S
•	 CaixaBank
•	 CaixaBank
•	 Castellum AB
•	 CBMI Construction Co. Ltd.
•	 CBRE Group, Inc.
•	 CDP**
•	 Central Romana Corporation, 

Ltd.
•	 CEWE Stiftung & Co.KGaA
•	 Cheminova A/S
•	 City Developments Limited
•	 Climate Group**
•	 Competec Holding AG



43

•	 Comverse, Inc.
•	 COWI
•	 Credito Real
•	 Daiwa Securities Group Inc.
•	 DAL Food**
•	 Deloitte Touche Tohmatsu 

Limited**
•	 Desso
•	 deugro
•	 DFS Group**
•	 Dietsmann
•	 Distell Limited
•	 DP World**
•	 DSV A/S
•	 Dudalina SA
•	 Dukat Dairy Industry Inc. — 

Croatia
•	 Dustin AB
•	 Eczacibasi Holding Co.
•	 Edelman
•	 Elementia S.A.
•	 Empresas Bern S.A.
•	 Environmental Resources 

Management
•	 EPAL - Empresa Portugesa das 

Aguas Livres, S.A.
•	 ESCATEC
•	 Farstad Shipping ASA
•	 FEDA— Forces Electriques 

d’Andorra
•	 FlexLink AB
•	 Folksam
•	 Fourlis Holdings SA
•	 Franz Haniel & Cie. GmbH
•	 GC Rieber AS
•	 Gemalto
•	 General Fasteners Company & 

General Fasteners de Mexico
•	 Georg Jensen
•	 Giesecke & Devrient GmbH
•	 Global Fleet Sales LLC (RMA 

Group — USA)
•	 GN Store Nord
•	 Gold East Paper (Jiangsu) Co., 

Ltd
•	 Gold HongYe Paper Group 

Co., Ltd.
•	 Gras Savoye
•	 GronlandsBANKEN
•	 Grontmij
•	 Grosskraftwerk Mannheim 

Aktiengesellschaft
•	 Groupe Bel
•	 Groupe Grimaud
•	 Groupe Nicollin

•	 Grupo Aeroportuario del Cen-
tro Norte S.A.B. de C.V. (OMA)

•	 Grupo Casanueva Perez, 
S.A.P.I. de C.V.

•	 Gulf Catering Company  
for General Trade and  
Contracting, WLL

•	 Gulf Petrochemical Industries 
Company

•	 Gulftainer Company Limited
•	 Gunes Sigorta A.S.
•	 H & M, Hennes & Mauritz 

AB**
•	 Hainan Jinhai Pulp & Paper 

Co., Ltd.
•	 Hamon
•	 HEAG Sudhessische Energie 

AG (HSE)
•	 Heineken N.V.
•	 HOFOR
•	 IC Companys A/C
•	 igefa
•	 IK Investment Partners Ltd
•	 Ingenio Panuco, S.A.P.I. de 

C.V.
•	 Jet Time
•	 JF Hillebrand Group
•	 John Keells Holdings PLC
•	 KCE Electronics Public  

Company Limited
•	 Kendrion N.V.
•	 Keppel Land Limited
•	 Ketchum
•	 Kingfisher plc
•	 KLP Insurance
•	 KMD A/S
•	 Kopenhagen Fur
•	 Kordsa Global Endustriyel 

Iplik ve Kord Bezi Sanayi ve 
Ticaret A.S.

•	 KSB Aktiengesellschaft
•	 LAFI
•	 LANXESS AG
•	 Lazare Kaplan International 

Inc.
•	 LBX Pharmacy Chain Joint 

Stock Company
•	 Les Ciments Artificiels Tu-

nisiens S.A. (CAT-COLACEM)
•	 Les Eaux Minerales d’Oulmes
•	 LGT Group Foundation
•	 LIBRA TERMINAIS S/A
•	 Mack & Schuhle AG
•	 Mahindra & Mahindra Ltd.
•	 Mane
•	 Mapfre

•	 Marshalls plc
•	 McGraw Hill Financial
•	 Mekonomen AB
•	 Mindtree Limited
•	 Mobilitas — AGS Holding
•	 Mojang AB
•	 Molson Coors Brewing  

Company**
•	 Mongeral Aegon
•	 Mountain Equipment Co-op
•	 MTR Stockholm AB
•	 Munich Re Group
•	 N.V. EPZ
•	 Nammo AS
•	 National Petrochemical Indus-

trial Company — NATPET
•	 NIBC Bank
•	 Ningbo Asia Pulp & Paper 

Co., Ltd.
•	 Ningbo Zhonghua Paper Co., 

Ltd
•	 Nordic Tankers
•	 Octagon International  

Services Co., Ltd.
•	 Oil Search Ltd.
•	 Oleoducto Bicentenario de 

Colombia S.A.S.
•	 Olympic Shipping AS
•	 Olympus Corporation
•	 OMV Aktiengesellschaft
•	 Open Joint Stock Company — 

IC Russ-Invest
•	 Opera Software ASA
•	 Orange Tunisie
•	 Osram Licht AG
•	 Ossur hf.
•	 Otto GmbH & Co KG
•	 Pandora A/S
•	 Pax World Management LLC**
•	 Pentland Group Plc
•	 PFA Pension
•	 Phoenix Contact GmbH & 

Co. KG
•	 Piraeus Bank
•	 PMP Recruitment Ltd
•	 Posten Norge AS
•	 Posti Group Corporation
•	 Prima AFP
•	 Progreso Division Cemento
•	 PROYA**
•	 PT Rajawali Corpora
•	 PT. Lontar Papyrus Pulp & 

Paper Industry
•	 Queiroz Galvao Exploracao e 

Producao
•	 Radiometer Medical ApS
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•	 Restaurantes Toks S.A. de C.V.
•	 Robeco Group
•	 Royal Bafokeng Platinum 

Limited
•	 S.W.I.F.T. Scrl
•	 Schiavello (Vic) Pty Ltd
•	 Schneider Electric SE**
•	 SD Worx
•	 SEAS-NVE
•	 Secop GmbH
•	 Semikron International 

GmbH
•	 Shangri-La International 

Hotel Management Ltd.
•	 Shwe Taung Group of  

Companies
•	 Simmons & Simmons LLP
•	 SINTEF
•	 Sixth Swedish National  

Pension Fund
•	 SkyPower Global
•	 Solvi Participacoes S.A.
•	 Stahl Holdings B.V.
•	 STI Group
•	 Sucroal S.A.
•	 Suncor Energy Inc.
•	 Sund & Baelt Holding A/S
•	 SunOpta Incorporated
•	 Swedavia AB
•	 Swedish Export Credit  

Corporation
•	 Takahata Precision Japan Co., 

Ltd.
•	 Tata Chemicals
•	 Tchibo GmbH
•	 Telstra Corporation
•	 Teranga Gold Corporation
•	 TESSI S.A
•	 The Dow Chemical  

Company**
•	 The Innovation Group plc
•	 Thomson Reuters**
•	 ThyssenKrupp AG
•	 Tipiel S.A.
•	 Tomra Systems ASA
•	 TOTVS S.A.
•	 Transmode Systems AB
•	 Tvilum
•	 u-blox AG
•	 UFI GROUP
•	 Vaisala Oyj
•	 Van Lanschot Bankiers
•	 Vasakronan AB
•	 Vestas Wind Systems A/S**
•	 Vestergaard Frandsen S.A.
•	 Visy

•	 Vocalink Limited
•	 Weidmuller Holding AG & 

Co. KG
•	 WGZ Bank AG Westdeutsche 

Genossenschafts-Zentralbank
•	 Witzenmann GmbH
•	 YPFB Transierra S.A.
•	 Contributions under USD 

5,000	
•	 “Infranet Asia” LLC
•	 3mundi
•	 4C Group AG
•	 6eme Sens Technology
•	 A. Hatzopoulos S.A.
•	 A.S. Pindel Corp.
•	 A.S.T.A. Logistik, S.L.
•	 A/S Ugland Rederi
•	 A7 GROUP LTD
•	 Aareal Bank AG
•	 Abinitio Consulting, S.L.
•	 ABT Power Management, Inc.
•	 Acai do Amapa Agro-Industrial 

Ltda (Sambazon)
•	 Access Spectrum Company 

Limited
•	 ACFYD Analisis S.L.
•	 ADACOR Hosting GmbH
•	 Adetel Group
•	 Admicom Systems Beheer B.V.
•	 AdP — Aguas de Portugal, 

SGPS (Holding Group AdP)
•	 Adrian Smith + Gordon Gill 

Architecture
•	 Advanced Facilities  

Management
•	 Advokatfirman  

Hammarskiold & Co.
•	 aek tec GmbH
•	 Aequator Groen & Ruimte
•	 Afap Sura
•	 AFGS LLC
•	 Africa Biosystems Limited
•	 Afro-Mediation Inc.
•	 Agencia Maritima  

Transmares
•	 Ago AB
•	 Agricola Chapi S.A.
•	 Agropacking Export S.A.
•	 Agrovet Market S.A.
•	 AGS Group — Corporativo 

Direccional Navi, S. de R.L. 
de C.V.

•	 Agua Crystal, S.A.
•	 Akarton B.V.

•	 Akyurek Kardesler Tarim Ur. 
Mak. Tas ve Mad. San. Tic. 
Ltd. Sti

•	 Al Ajmi Engineering  
Consultants

•	 Alan Allman Associates  
International

•	 Alaquil Trading
•	 Aleris
•	 Alex Poulsen Arkitekter a/s
•	 Alfa Quality Moving A/S
•	 Alfa Quality Moving AB
•	 Alfred Sternjakob GmbH & 

Co. KG
•	 Allegro spraktjenester AS
•	 Almond Air & Logistics Ltd.
•	 Aloe Private Equity
•	 Alpha Direct Services
•	 Altanova Industrial e  

Comercial Ltda
•	 Altays
•	 Altenburg Industria Textil 

Ltda
•	 Alvimedica Medical  

Technologies
•	 AM Law Firm
•	 Amazonia Cabo Ltda
•	 Amesto
•	 AMEX Export — Import 

GmbH
•	 AMITA HOLDINGS CO., LTD.
•	 An Mea
•	 An Post
•	 Andersson Elffers Felix
•	 ANG Spoldzielnia Doradcow 

Kredytowych
•	 AP Services
•	 APCO Worldwide
•	 apetito AG
•	 Apex Petroleum
•	 Apoteksgruppen i Sverige AB
•	 Apotheke am Wall
•	 Applium
•	 Aprenda S.A.
•	 AQ Electric Suzhou Co., Ltd
•	 Aqua y Saneamientos Argen-

tinos S.A. — AySA
•	 Aquafin NV
•	 Arabesque Asset Management 

Ltd
•	 Aramark Peru S.A.C.
•	 ARC — I/S Amager Ressource-

center
•	 ArchiLog
•	 Arexim Engineering EAD
•	 ARGE Consulting
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•	 Argentum Fondsinvesteringer
•	 Arkema
•	 Arkopharma
•	 Armor Group
•	 Arteprint
•	 Artimon
•	 Artos Group Ltd
•	 AS3 Companies
•	 ASC Ostlandske Rengjoring 

AS
•	 Asenta Consulting, S.L.
•	 Asfaltos Guadalajara SAPI 

de CV
•	 ASI
•	 Asia Green Development 

Bank Limited
•	 Asociacion Mutual de  

Proteccion Familiar
•	 Aspen Pharmacare Holdings 

Limited
•	 Assistance Synthese  

Ingenierie
•	 Associazione Diplomatici
•	 ATG Gloves (Pvt) Ltd
•	 Athena Global Advisors
•	 Atlantis Energy Systems, Inc.
•	 Atlas Copco AB
•	 ATRAL
•	 Atrium Ljungberg AB
•	 ATS
•	 AURORA International 

Lighting Corporation
•	 Australian Institute of  

Management**
•	 Autocares Samar, S.A.
•	 Automotive Management 

Services
•	 AUXEL
•	 AWA Couvert GmbH
•	 Axys Consultants
•	 Ayesa Advanced Technologies 

S.A.
•	 AZOT, PJSC
•	 Aztec Plumbing, S.A. de C.V.
•	 AZZANA
•	 B Star Group Holding AG
•	 Bacher Workwear A/S
•	 Baker Tilly Merali’s Kenya
•	 Baldha Group
•	 Ball Wholesale A/S
•	 Balslev Consulting Engineers 

A/S
•	 Banco Amazonas S.A.
•	 Banco Multiple Caribe  

Internacional S.A.
•	 Banco Prodem S.A.

•	 Bank im Bistum Essen eG
•	 Bank Log
•	 Bank of Palestine
•	 Baran Group Ltd.
•	 Basoinsa
•	 BATC Development Bhd
•	 BB Electronics A/S
•	 BDP International, Inc
•	 BEC a.m.b.a.
•	 Bech-Bruun
•	 Beijing AutoSys Information 

Technology Co., Ltd
•	 Beijing Victory Electric Co., 

Ltd.
•	 BEING
•	 Beirholms Vaeverier
•	 Belgicast Internacional, SLU
•	 Bels Productos y Sistemas S.L.
•	 BENOIT JOLIVET
•	 Bergen Plastics AS
•	 Bertora & Asociados
•	 Bestnet A/S
•	 BHP — Brugger and Partners 

Ltd.
•	 Biblomodel, SA de CV
•	 Bilprovningen
•	 BioPorto A/S
•	 BIPE
•	 BKO S.A.
•	 BKS Bank AG
•	 blu Professionals GmbH
•	 Bodegas Castillo de  

Monjardin SA
•	 Boll und Partner Software 

Gmbh
•	 Bolsa Mexicana de Valores
•	 Bonnet
•	 BONWS — Seguros, S.A.
•	 Borsa Istanbul
•	 Bouygues
•	 Bowman Organic Farms Ltd.
•	 Braemac Limited
•	 Brammer France
•	 Bramming Plast-Industri A/S
•	 BRTC
•	 BSD — Bureautique Services 

Developpement
•	 BSD Consulting
•	 Burotec Consultoria Tecnica 

SL
•	 Business At Work
•	 Byggmastar’n i Skane AB
•	 C AND G AIR CC
•	 C.C. Brun Entreprise A/S
•	 C.F. Moller Architects

•	 Cabo Verde Telecom  
(CVTelecom)

•	 CADO A/S
•	 Cairn Energy PLC
•	 Caldereria y Mecanizados 

Tomelloso, S.L.
•	 Calligraphy Print
•	 Calvert Investments, Inc.
•	 Calvia Sp. z o.o.
•	 Camara de Comercio de Neiva
•	 Cane-line A/S
•	 Cangzhou Hui Bang Trans-

portation & Communication 
Product Making Co.,Ltd

•	 Cap Fi Technology
•	 Capital Life Advisors AG
•	 Casdisa de Promociones, S.A.
•	 Casino Puerto Santa Fe S.A.
•	 Castillo Miranda y Compania, 

S.C.
•	 Cattaneo Zanetto & Co.
•	 Cattini & Figlio S.r.l.
•	 Cavalier Logistics
•	 CBT Technology Inc.
•	 CEIIA — Centro para a 

Excelencia e Inovacao para a 
Industria Automovel

•	 Central Progreso, S.A. de C.V.
•	 Centre Specialites  

Pharmaceutiques
•	 CEPM Industrie
•	 Cerea Partenaire
•	 Ceridian Mauritius Ltd.
•	 CETIH
•	 CEUPE — Centro Europeo de 

Postgrado y Empresa
•	 Ceylon Hospitals PLC
•	 CGB Informatica, SL
•	 CH Business Consulting S.A.
•	 Chabi’s Construction and 

Arte Casa
•	 Changsha Huaneng  

Automatic Control Group 
Co., Ltd

•	 Chess iX
•	 Cheval Group
•	 Chia Sing Fasteners Industrial 

Suzhou Co., Ltd
•	 Chimex
•	 China Translation &  

Publishing Corp.
•	 Chr. Hansen Holding A/S
•	 Chugai (Malaysia) Sdn. Bhd.
•	 CIE Sociedad Anonima .
•	 Cigna International Health 

Services BVBA
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•	 CiS Electronic GmbH
•	 cKinetics
•	 Clipper A/S
•	 COI Administracion Publica y 

Privada, S.C.
•	 Coldec Holding b.v.
•	 Coloplast
•	 COMBIS d.o.o.
•	 Comercializadora Integral 

Ltda.
•	 Cominvi, S.A. de C.V.
•	 Compagnie Financiere 

Richemont SA
•	 Compagnie Financiere 

Richemont SA
•	 Companhia Santomense de 

Telecomunicacoes, SARL
•	 Compania Espanola de 

Financiacion del Desarrollo, 
COFIDES, S.A

•	 Comparse
•	 Compensation International 

Progress S.A. — Greenlife
•	 Computomics
•	 Comunicarte Marketing  

Cultural e Social
•	 Conclav Capital Ltd.
•	 Condorchem Envitech, S.L.
•	 Confection Ras Jebel
•	 Confidi Roma Gafiart
•	 Consukorra
•	 Controladora de  

Arquitectura, Ingenieria y 
Asociados, S.A. de C.V.

•	 Convictions Asset  
Management

•	 Cookup Solutions
•	 Cooperative de Ahorro y 

Credito Fucerep
•	 Coorporacion para los Recur-

sos Naturales — CORENA S.A
•	 Coratella - Studio Legale
•	 Corporacion Integral de 

Asesoria, S.A. de C.V.
•	 Corporate Research and 

Investigations LLC
•	 Corrosion y Proteccion
•	 CORUS
•	 Cosmos Aluminium
•	 Cotoblau, S.A.
•	 Creation & Image Paris
•	 Creative League  

Constructions & Trading Pvt 
Ltd

•	 creatrade Holding GmbH

•	 Cremeria Americana, S.A. 
de C.V

•	 Creon Promotion AB
•	 Crespel & Deiters GmbH & 

Co. KG
•	 Crespel & Deiters GmbH & 

Co. KG
•	 Criterion Technology, Inc.
•	 CS Garment, Inc
•	 CSR LEBANON
•	 CTE WIND CIVIL  

ENGINEERING
•	 CTG Global Limited
•	 cyber-Wear Heidelberg GmbH
•	 DA-Desk FZ-LLC
•	 Daepac Industries Sdn Bhd
•	 DAFA A/S
•	 Dalekovod d.d.
•	 Danaeg Amba
•	 Danimex Communication A/S
•	 Dantrafo A/S
•	 Data One
•	 Datwyler Cabling Solutions 

AG
•	 Davey Bickford
•	 DCKAP**
•	 DCNS
•	 DCS Group
•	 De Beers Group of  

Companies**
•	 DEJA LINK
•	 Delfin VASK A/S
•	 Deloitte Bulgaria EOOD
•	 Deloitte d.o.o. Croatia
•	 Delphinus
•	 DeLuca POSmarketing
•	 Demax Plc
•	 Destiny Shipping Agencies 

Ltd.
•	 Develco
•	 Dewan Al Emara
•	 DFGE — Institute for Energy 

— Ecology — Economy
•	 Diam International
•	 Dibella b.v.
•	 Dibella GmbH
•	 Dietzel GmbH
•	 Dinamica Ubuntu
•	 Dints International Ltd
•	 Diseno y Metalmecanica S.A. 

DE C.V.
•	 Diva Envitec Pvt Ltd
•	 Dortel Gumruk Musavirligi 

Ltd Sti
•	 Drogueria Rosfar S.A.
•	 DT Moving Limited

•	 DT Moving Limited
•	 Ducere
•	 E&P Reisen und Events GMBH
•	 E.R. Offshore GmbH & Cie. KG
•	 E.R. Schiffahrt GmbH & Cie. 

KG
•	 EA-Connect Pte. Ltd.
•	 EBA Vallcarca S.L.P
•	 EBF EDV Beratung Follmer 

GmbH
•	 EBK Kruger GmbH & Co.KG
•	 ECF
•	 Eco Minera S.A.
•	 eCO2print GmbH & Co. KG
•	 Ecodesk
•	 ECOFACT AG
•	 Ecofleet Holding OU
•	 Ecofleet Holding OU
•	 Ecopower
•	 ECSPLICITE
•	 EDF Luminus
•	 EG A/S
•	 EG+ WORLDWIDE FRANCE
•	 EGA Master, S.A.
•	 Egyptian Transport &  

Commercial Services Co 
S.A.E. (EGYTRANS)

•	 Eijgenhuijsen Precisievervoer 
B.V.

•	 Eisenwerk Arnstadt GmbH
•	 Eksport Kredit Fonden
•	 El Sheraa for Development 

and Trading
•	 Electronica de Precision, S.A.
•	 Electronsystem MD
•	 Elejor — Centrais Eletricas do 

Rio Jordao S/A
•	 Elettronica FM s.r.l.
•	 Elif Plastik A.S.
•	 ELIG, Attorneys-at-Law
•	 Elso Hazai Adatkezelo Kft
•	 Emballage-Kontakt AB, Emko
•	 Emerging Dynamics
•	 Empresa de Desarrollo  

Urbano -EDU-
•	 Enact Sustainable Strategies 

Group AB
•	 EnBW Energie  

Baden-Wurttemberg AG
•	 Endura Partners Consultoria 

e Participacoes Ltda.
•	 Energoinvest
•	 Energy Logistics Iraq Ltd
•	 Energy Thai Trading Hubs 

Company Limited
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•	 Engineering & Building Co. 
EBCO (BITAR)

•	 Engineering and  
Environmental Consultants 
Sdn Bhd

•	 English Press Limited
•	 EngyVision (Beijing) New 

Technology Co., Ltd.
•	 Enigma Security Solutions 

Ltd.
•	 Entebbe Handling Services 

LTD
•	 Enve Enerji Egitim  

Danismanlik Proje Taahhut 
ve Tic. Ltd. Å�ti.

•	 EnviroScience, Inc.
•	 Enya Mareine
•	 EQUALS International (Aust) 

Pty Limited
•	 Equipages
•	 Ergo Srl
•	 Ergospazzio, S.A. de C.V.
•	 Ericsson Kenya
•	 Erinys Holdings
•	 Esmeralda Corp S.A.C.
•	 Eternit S.A.
•	 Etiquetas Impresas Etipres 

S.A.
•	 Eurazeo
•	 Euro Mec S.r.l.
•	 Eurofinsa S.A.
•	 Eurogerm S.A.
•	 Euromonitor International
•	 euroscript International S.A.
•	 Eurostand, Stands e 

DecoracÃ£o de Interiores, Lda
•	 Eurostar Engineering Plastics
•	 Eurotech
•	 EVCO Spa
•	 Everspin
•	 EVN AG
•	 Evolt Pty Ltd.
•	 Exata Engenharia e Meio 

Ambiente Ltda
•	 Exhausto A/S
•	 Experts People
•	 Explora S.A.
•	 expopartner GmbH
•	 Exportaciones Aranda S.L.
•	 Express Travel Group Ltd
•	 e-Zest Solutions Ltd.
•	 F. Iniciativas I+D+I S.L.
•	 F. Iniciativas, Consultadoria e 

Gestao, Lda.
•	 F. O. BAGS GmbH
•	 F.E. Bording

•	 F.EE GmbH
•	 Fabege AB
•	 Face2Face Contact Limited
•	 FAI rent-a-jet AG
•	 FALA Technologies Inc.
•	 FAME Pharmaceutical  

Industry
•	 Fan Milk International
•	 Farmahem
•	 Fast Group S.A.
•	 FCS Field Camp Services 

GmbH
•	 Ferrocarriles Suburbanos, 

S.A.P.I. de C.V.
•	 Festilight
•	 Fibre Technologies Ltd
•	 Fideicomiso Ingenio  

Atencingo 80326
•	 Fideicomiso Ingenio Casasano 

80327
•	 Fideicomiso Ingenio El  

Modelo 80328
•	 Fideicomiso Ingenio El 

Potrero 80329
•	 Fideicomiso Ingenio Emiliano 

Zapata 80330
•	 Fideicomiso Ingenio La  

Providencia 80331
•	 Fideicomiso Ingenio Plan de 

San Luis 80332
•	 Fideicomiso Ingenio San 

Cristobal 80333
•	 Fideicomiso Ingenio San 

Miguelito 80334
•	 Filtros, Repuestos y Servicios, 

S.L. (FIRES)
•	 Finesse Consults Ltd.
•	 Firma Groschopp AG
•	 Firma Groschopp AG
•	 First Bahrain Real Estate  

Development Company K.S.C
•	 First Climate Markets AG
•	 FirstCarbon Solutions  

Corporation
•	 Fischer & Schickendantz
•	 Fleur de METS
•	 Fliegende Bauten  

Ausstellungsarchitektur 
GmbH

•	 Flores y Flores Ingenieria S.A.
•	 FLSmidth & Co A/S
•	 Flughafen Stuttgart GmbH
•	 FNM Group SpA
•	 FocusPoint International, Inc.
•	 Fogmaker International AB
•	 folan

•	 FONDACTION
•	 Food Keepers
•	 Formacion Integral de la 

Mujer IDP
•	 Formation Carpets
•	 Fortum Corporation
•	 Fortune International Limited
•	 Francois le Roi du Jus 

d’Orange
•	 Frantz Electrolyse
•	 Frauenthal Automotive Torun 

Sp. z o.o.
•	 FRETTE S.R.L.
•	 Frontier Economics Limited
•	 Fuji Optical Co., Ltd.
•	 Fujikura Ltd.
•	 FullSIX UK
•	 Fuluhashi EPO Corporation
•	 Futureco Bioscience SA
•	 FynBloem (Pty) Ltd
•	 Gabriel Resources Ltd.
•	 Gaia Solar A/S
•	 Galeries Lafayette
•	 Ganfer Sociedad Agricola, 

S.A. de C.V.
•	 Garud Securities Pvt Ltd
•	 GBA & Associes
•	 GCM Resources plc
•	 Gemological Institute of 

America (GIA)
•	 Generation Investment  

Management LLP
•	 Geo Estratos S.A. de C.V.
•	 Geo Estratos Soluciones S.A. 

de C.V.
•	 Geocol Consultores S.A.
•	 Geolog International B.V.
•	 GES
•	 Global Evolution
•	 GlobeScan Incorporated
•	 GM Helicopters
•	 Goby LLC
•	 Gottlieb Paludan Architects 

A/S
•	 GP Manufacturing Singapore 

Pte Ltd
•	 Gramona S.A.
•	 Grand Partners, Ltd.
•	 Grandi Lavori Fincosit S.p.A.
•	 Green Pencils Ltd
•	 Green Zone S.A. de C.V.
•	 Greenland Financial Holdings 

Group
•	 Greenlight Consulting
•	 Greenstone
•	 Grieg Star Group AS
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•	 Groupe b2s
•	 Groupe BGFIBank
•	 Groupe Cepovett
•	 Groupe Legris Industries
•	 Groupe Limagrain Holding
•	 Groupe Nera Proprete
•	 Groupe REM
•	 Growrite Substrates Pvt. Ltd.
•	 Grue + Hornstrup A/S
•	 Grupo Agroindustrial  

Hacienda La Gloria
•	 Grupo Axerta
•	 Grupo Diusframi
•	 Grupo Empresarial Ofertas, S. 

de R.L. de C.V.
•	 Grupo Formula
•	 Grupo Herdez, S.A.B. de C.V.
•	 Grupo Penaflor
•	 Grupo Softland
•	 Gruppo Pro Ceramic S.A. de 

C.V.
•	 GSE Research
•	 Guardian Global Resources 

Limited
•	 Gudino Casas & Asociados 

S.C.
•	 Guilin Zizhu Latex Co.,Ltd.
•	 Gutenberg networks
•	 Gutenberg networks
•	 HAKRO GmbH
•	 Halcourier — Nacional 10 

Horas S.L
•	 Hans Folsgaard A/S
•	 Hansa Meyer Global  

Transport GmbH & Co. KG
•	 Happy Forest International 

Holdings Group Co., Limited
•	 Hartmann Ltd. Koprivnica
•	 Hase Lederfabrik GmbH
•	 Henning Larsen Architects
•	 Hermes Empresarial, S.A. de 

C.V.
•	 Hitran Corporation
•	 HKV Consultants
•	 HL Display AB (publ)
•	 HMI Group
•	 Hochtief Aktiengesellschaft
•	 HOCOL
•	 Hoff Entreprenader AB
•	 Hoffmann firmatoj A/S
•	 Hoffmann Group A/S
•	 Holmen AB
•	 Horner International
•	 Hotel Maritime
•	 House Matic, S.L.
•	 HP-Drive Ltd.

•	 HTS maskinteknikk as
•	 Hua Xin Zhong An (Beijing) 

Security Service Co., Ltd.
•	 Huf Portuguesa, Lda
•	 Huizhou Hengjin Colour 

Printing Co., Ltd.
•	 HumanizeR ApS
•	 Hygienyl
•	 HyperActive Productions Inc.
•	 HYY Group
•	 I.M.E. Istrumenti Misure 

Elettriche S.p.A.
•	 i2a Consulting LLP
•	 Iberica de Aparellajes
•	 Iceland Post
•	 ICM Kungsholms AB
•	 Ideales
•	 Idnet AB
•	 idro meccanica s.r.l.
•	 IEC Telecom
•	 IFÃ�REL EMSR-Technik GmbH 

& Co. KG
•	 IFOK
•	 Iknow LLC
•	 ikp
•	 Imagem Sistemas de  

Informaoes Ltda.
•	 Imani Lee, Inc.
•	 Impact Colors Inc
•	 IMPACT Group
•	 Impact International
•	 Imprimerie Centrale
•	 Imprimerie Centrale
•	 Imprimerie Perroux
•	 Indepedent Moving Company 

NV
•	 Independent Institute of 

Legal Expertise
•	 Indigo Producao e  

Gerenciamento de Software 
S/A

•	 Induspalma
•	 Industrias Ferroplasticas
•	 Industrias la Constancia
•	 Induveca, S.A.
•	 infeurope S.A.
•	 Infodip SAS
•	 INFORMATION WORKS 

Unternehmensberatung & 
Informationssysteme GmbH

•	 Ingenio La Margarita S.A. de 
C.V.

•	 Ingleby ApS
•	 Innovia Security Pty Ltd.
•	 INSOFT Development &  

Consulting

•	 Institut de Formation  
Sectoriel du Batiment  
(IFSB SA)

•	 Instrumentmontage AB
•	 InsulFab Plastics, Inc.
•	 Intech AS
•	 Integrated Technology Group
•	 Intercruises Shoreside & Port 

Services
•	 Interlux, Ltd.
•	 International Furniture A/S
•	 International Health Agencies 

Institute of Clinical Medicine
•	 International Institute for 

Learning, Inc. (IIL)
•	 International Investment 

Bank
•	 International Post  

Corporation
•	 Intervento 2 SL
•	 Intesa Sanpaolo
•	 Investance
•	 Investinor AS
•	 IRO AB
•	 ISOR
•	 ista International GmbH
•	 Istikbal Furniture Industry 

and Trade Co.
•	 ITECO Oilfield Supply Group
•	 J. Walter Thompson Colombia 

Ltda.
•	 JABA Group AB
•	 Jas Hennessy & Co.**
•	 JB Propaganda e Marketing 

EIRELI
•	 JCCOM Co., Ltd
•	 Jean Henaff S.A.
•	 JEMS
•	 Jeronimo Martins, SGPS, SA
•	 Jitasa (formerly Easy Office)
•	 John While Group (S) Pte Ltd
•	 Jones Lang LaSalle  

Incorporated
•	 Jones Lang LaSalle  

Incorporated
•	 JSC Eugesta
•	 JSC MFO Crystal
•	 Julie Sandlau Vietnam Co., 

Ltd.
•	 Julius Schulte Sohne GmbH 

& Co KG
•	 KA Muhendislik Elektrik  

Mekanik Insaat Taahhut Tic. 
A.S.

•	 Kamstrup A/S
•	 Kandinsky Gruppe
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•	 Kariwala Industries Limited
•	 Kelani Valley Plantations PLC
•	 Kelkan Contracting Limited
•	 Kenta Enterprise Co., Ltd.
•	 KGAL
•	 KGH Customs Services
•	 KING’S Group of Education
•	 Klee Data System (KDS)
•	 Kleiner GmbH
•	 Kluntz A/S
•	 KMS Bearings, Inc.
•	 Knorr-Bremse Group
•	 Kohberg Bakery Group A/S
•	 Koninklijke Auping bv
•	 Kreston BSG Puebla
•	 Kromann Reumert
•	 Kroy Abogados S.C.
•	 Kudumba Investments, Ltd.
•	 Kvadrat A/S
•	 KVG Quartz Crystal  

Technology GmbH
•	 KVM International A/S
•	 La Coop Conseil
•	 La Veloz, S.A.
•	 LẤ Antic Colonial, S.A.
•	 Labelco A/S
•	 Laboratoire HRA Pharma
•	 Lainisalo Oy
•	 Lamboo Inc.
•	 Lammhults Design Group AB
•	 Landsvirkjun
•	 Lansky, Ganzger + partner 

Attorneys
•	 LAROSÃ� GmbH & Co. KG
•	 Las Tacuaras
•	 LauRie A/S
•	 Law In Order Pty Ltd
•	 LDS Ingenieria y Gestion 

Inmobiliaria Ltda.
•	 Leadernet Sistemas  

Telecomunicaciones S.L.
•	 Learn to Dream Ltd
•	 Learnways AB
•	 Legallais
•	 LEM Holding SA
•	 LEM Holding SA
•	 Lemminkainen Corporation
•	 Lemz
•	 LETT Law Firm
•	 Levi Webster Limited
•	 Lexcelera
•	 LFF Holdings Limited
•	 Lindab International AB
•	 Linklaters LLP
•	 LIXIL Group Corporation
•	 LLORENTE & CUENCA

•	 Llorente & Cuenca Mexico
•	 Lodam electronics a/s
•	 Logistica Laboral
•	 Lonrho Ltd
•	 LUKAPU
•	 Lyngsoe Systems A/S
•	 M. Busch GmbH & Co. KG
•	 M2H
•	 Macambira & Araujo —  

Producoes de Merchandising 
e Publicidade, Lda.

•	 Macedo Vitorino &  
Associados, Legal Services

•	 macondo publishing GmbH
•	 Madammode Konfeksiyon 

San. ve Tic. A.S.
•	 Madeira Plastica Ambiental 

S.A.
•	 Mads Noergaard Copenhagen
•	 Maghreb Global Solution 

Logistics
•	 Magmapool Sales &  

Marketing Services AG
•	 Magnetec GmbH
•	 Mainstay Capital  

Management
•	 Mainstay Property Solutions 

Company Limited
•	 Maitre Benkhalifa Cabinet Inc
•	 Maldive Gas Pvt. Ltd.
•	 Mammut Work Wear A/S
•	 Mangalis Hotel Group
•	 Maplecroft
•	 Margo Conseil
•	 Maritime Craft Services 

(Clyde) Ltd.
•	 Marti Otel Isletmeleri A.S.
•	 Martin Bencher (Scandinavia) 

A/S
•	 Maru Metall Ltd
•	 Masisa Argentina S.A.
•	 Matrix42 AG
•	 Max Energy Co., Ltd.**
•	 Maz Industrial, S.A. de C.V.
•	 Mazaya Investment Group
•	 MB Consulting Lda
•	 MC2I Groupe
•	 ME Bank
•	 Meconet Oy
•	 Medi Myanmar Group Ltd.
•	 Medmak Industrial Company 

LLC
•	 MedPlus Group
•	 Mercamer Oy
•	 Mercasid, S. A.
•	 Meridia Capital

•	 Meritis
•	 MERSEN
•	 MF GROUP SRL
•	 MF Trasformatori
•	 Michaud SA
•	 Midsona AB
•	 Miele & Cie. KG
•	 Migueres Moulin
•	 Millet Plastics Group
•	 Mi-Me Minuterie Metalliche 

Meles Spa
•	 Mi-Me Minuterie Metalliche 

Meles Spa
•	 Mimpo Servicios Aduanales, 

S.A. de C.V.
•	 Minifaber spa
•	 Mipro
•	 Mita-Teknik A/S
•	 Miyamoto International
•	 MJ Service A/S
•	 MKB Metallguss GmbH
•	 MLS Elebe 1992, S.L.
•	 MNRA — Mutuelle des 

Artisans et du Commerce de 
Proximite

•	 Modern Bakeries
•	 Moller and Gronborg
•	 Moneo Payment Solutions
•	 Motic (Xiamen) Electric Group 

Co., Ltd.
•	 Motorcraft Kenya Ltd
•	 MSM Group AG
•	 MTU Aero Engines
•	 Multiceras, S.A. de C.V.
•	 Myanma Awba Group  

Company Limited
•	 Myanmar Information  

Technology Pte. Ltd.
•	 N Brown Group plc
•	 N Brown Group plc
•	 NACC Sustainability People
•	 Nankai Co., Ltd.
•	 Naouri Group
•	 Napa Ltd
•	 Native American Resource 

Partners
•	 Naudet DB&a
•	 NCI Ingenierie
•	 Neal’s Yard (Natural  

Remedies) Limited
•	 Nebb Group
•	 Nechi Group
•	 Nefab Group
•	 Nehmeh
•	 Nelite
•	 Neosys Ltd
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•	 Netcare Limited
•	 NetDimensions Limited
•	 Netquattro
•	 Nets Printwork Sdn Bhd
•	 New paradigm institute**
•	 Newland Empreendimentos 

Imobiliarios Ltda
•	 NFB Transport Systems AB
•	 Nimbus Nordic A/S
•	 Nireus Aquaculture S.A.
•	 Noelken Hygiene Products 

Gmbh
•	 Nogueira, Elias, Laskowski, 

Matias Advogados
•	 Noha Nyamedjo Group
•	 Normalizacion y Certificacion 

Electronica, S.C.
•	 Norrbom Vinding
•	 North American  

Communications
•	 Norwex China Co., Ltd.
•	 Notaria Publica Numero 218 

del Distrito Federal
•	 NTE Limited
•	 Nubenergy
•	 Nuevo Micro Bank SAU
•	 Numthip Associates
•	 Nunner Logistics BV
•	 Nybo Workwear A/S
•	 OCA Corporate Services, S.L.
•	 OCBC Bank Ltd.
•	 Ocean Emerald Pearl Group 

Co., Ltd.
•	 Odin Prosjekt AS
•	 Oesterreichische  

Entwicklungsbank AG
•	 Oesterreichische  

Kontrollbank AG
•	 Ohe Industries LLC
•	 Olympus Iberia, S.A.U.
•	 Online Safety Solutions Ltd
•	 Opendi AG
•	 OpenTec SA de CV
•	 Operadora Profesor Chiflado 

S.A. de C.V.
•	 Optima Pharmazeutische 

GmbH
•	 OptimIT d.o.o.
•	 Optimix Vermogensbeheer 

NV
•	 Opusmultipla Comunicacao 

Integrada SA
•	 Oriental Resorts for Touristic 

Development
•	 Oriental Trading
•	 Orsys

•	 ORYXRED Warenhandels & 
Marketing GmbH

•	 OSF Global Services SRL
•	 OSF Global Ukraine LLC
•	 Osilog
•	 Osleder Lighting Technology 

Co., Ltd
•	 OTS Assembly Srl
•	 Oy Orient-Occident Ltd
•	 PAC Doverie
•	 Pacadar
•	 Pacific Hydro
•	 Pak Oasis Industries (Pvt.) Ltd.
•	 Pak-Arab Refinery Limited 

(PARCO)
•	 Pakmarkas
•	 Palacio Oficina de  

Construcciones S.A.
•	 Palestine Development & 

Investment Ltd. (PADICO 
HOLDING)

•	 Palladio Zannini Industrie 
Grafiche Cartotecniche s.p.a.

•	 Palsgaard A/S
•	 Papeteries Vosges Leman 

(PVL)
•	 Paraiso**
•	 Parc de l’Auba, Serveis  

Funeraris
•	 PARTICIP GmbH
•	 PASSIO, Consultoria e  

Engenharia, Lda
•	 Patronato Hospital General de 

la Plaza de la Salud
•	 Paul Greening & Associates
•	 PBU — Pension Fund of Early 

Childhood Teachers
•	 PCC Exol SA
•	 Peppler GmbH
•	 Permanent Mission of Finland 

to the UN**
•	 Permanent Mission of Japan 

to the UN**
•	 Permanent Mission of New 

Zealand to the UN**
•	 Petronet LNG Limited
•	 Petroplus
•	 PharmaVision Sanayi ve 

Ticaret A.S.
•	 Phoenix Design Aid A/S
•	 PIAD Precision Casting  

Corporation
•	 Pinsa Comercial S.A. de C.V.
•	 Pioneer Logistics Co., Ltd.
•	 Pixelis SAS
•	 Planestar OU

•	 Planson International
•	 Plastoco Oy Ab
•	 Plastonium S.A. de C.V.
•	 PMG Asia Pacific Pte Ltd
•	 Poch Gestion
•	 Polaris Seismic International 

Ltd.
•	 Polyeco S.A.
•	 Porcelanas da Costa Verde SA
•	 Power Clouds
•	 Power Support International 

Inc.
•	 POWERON
•	 Pranda Group
•	 Praxy Environnement et 

Services
•	 PRESSMAC
•	 Prestige Concept Services
•	 Print City
•	 Print Media Group
•	 Printcolor Ltd.
•	 ProData Consult A/S
•	 Product Cia de Importaciones 

Asiaticas, S.L.
•	 Prodware
•	 Profertil S.A.
•	 Profiler GmbH
•	 PROFI-SEC Security Group
•	 PROMEDIF
•	 Proquimia, S.A.
•	 PROSEGUR
•	 Proteak Uno, S.A.B. de C.V.
•	 Provalue Management Con-

sultancy Corporation
•	 Proyeccion y Construccion 

Civil y Electrica S.A de C.V
•	 Proyeccion y Construccion 

Civil y Electrica S.A de C.V
•	 Proyectos Residenciales y 

Comerciales S.A. (PRYCSA)
•	 PT Ekamas Fortuna
•	 PT. Komunikasi Kinerja
•	 Qihua (Huizhou) Plastic and 

Metal Manufacturing Co., Ltd
•	 Qingdao Double Butterfly 

Group Co. Ltd.
•	 Qlabs Industries BV
•	 QPRO Solucoes Integradas
•	 Qualifizierungsforderwerk 

Chemie GmbH QFC
•	 Quicksilver Group  

International, LLC
•	 RA International
•	 Rab Processors Limited
•	 Ramondin
•	 Rathgeber GmbH & Co. KG
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•	 Recommerce Solutions
•	 Red Solutions FZ-LLC
•	 Reibel SA
•	 REKS Frigo Konteyner 

Hizmetleri Tic.Ltd.Sti.
•	 Relacom AB
•	 Renewable Energy  

Development Organization
•	 Repoboacions e Desbroces do 

Noroeste (REDENOR)
•	 RepRisk AG
•	 Republica AFAP S. A.
•	 Reserva
•	 Rettur — Adalsteinsson & 

Partners ehf.
•	 Revenue Storm Corporation
•	 Rex Energy Limited Tanzania
•	 Reykjagardur hf
•	 Rhenus Air B.V.
•	 Rhenus Lub GmbH & Co KG
•	 RIF Enterprises
•	 Rio Forte Investments S.A.
•	 Rio Uruguay Cooperativa de 

Seguros Ltda.
•	 Risk Management Solutions
•	 Ritzenhoff AG
•	 RM Gold Corporation
•	 Roland Berger Strategy  

Consultants
•	 Rom for Flere AS
•	 Rotra Logistics B.V.
•	 Royal Copenhagen
•	 Royal HaskoningDHV
•	 RTX A/S
•	 Rubio Pharma y Asociados, 

S.A. de C.V.
•	 Rynkeby Foods A/S
•	 S.A. Kiloutou
•	 S360
•	 SAB
•	 Sadko Group
•	 SafeBrands (ex-Mailclub)
•	 Saga Furs Oyj
•	 Sakaguchi E.H.VOC Corp
•	 SAMA Mineracoes Associadas 

S.A.
•	 San Jose y su Agricultura, 

S.A. de C.V.
•	 SANLUIS Rassini
•	 Saraya Co., Ltd.
•	 SAS Armabessaire
•	 Sattler GmbH
•	 SAUR
•	 SAVCO
•	 SBAB Bank AB (publ) “SBAB”
•	 Scales A/S

•	 Scandi Logistics Danmark A/S
•	 Scandinavian Risk Solutions 

AB
•	 Scanjet Marine AB
•	 Scanprint A/S
•	 Schaffner Holding AG
•	 schmidt hammer lassen 

architects
•	 SCOTT BADER d.o.o.
•	 Seal Weld Pro AS
•	 Securitas Uruguay S.A.
•	 Securite Protection
•	 Securities Times
•	 Sedona
•	 Seeburger AG
•	 Sefram Instruments SAS
•	 Seguridad Integral  

Empresaria S.A.
•	 Seguros Oriente S.A.
•	 Seica International Group, 

S.A. de C.V.
•	 Seidor S.A
•	 Seifel SAS
•	 Selectronic Ltd
•	 Selectronic Ltd
•	 Senaca Canada
•	 SERACIS Ltda.
•	 Serdi S.A. de C.V.
•	 SERFIM
•	 Servatur S.A.
•	 Servicefirmaet Renell A/S
•	 Servicio Continental de  

Mensajeria, S.A. de C.V. (SCM)
•	 Servicios de Infraestructuras 

Electricas de Levante, S.L. 
(SIEL)

•	 Servicios Gold & Green S.A. 
de C.V.

•	 Setright Technologies Limited
•	 SFK Food A/S — W.  

Oschatzchen Aarhus A/S
•	 Shanghai JKE Industrial Co., 

Ltd.
•	 Shanghai Vico Precision Mold 

and Plastics Co., Ltd.
•	 Sheargold Limited
•	 Sidra Agriculture Company
•	 Silletas y Espaciadores de 

Mexico, S.A. de C.V.
•	 SIMACEK Facility  

Management Group GmbH
•	 Sinak Corporation
•	 Sinalys
•	 Sindicatum Sustainable  

Resources Pte Limited
•	 Singer & Hamilton

•	 Sinigaglia Contadores As-
sociados

•	 SINPRO — Sindicato de 
Industria de los Trabajadores 
Profesionales de las Empresas 
de Servicios Publicos  
Domiciliarios,  
Complementarios y Conexos

•	 Sintel Security Print Solutions 
Ltd

•	 Siteimprove A/S
•	 SkanTech ApS
•	 Skjern Papirfabrik A/S
•	 Skovhus Privathospital
•	 Slakteriet AS
•	 Slightly Different Ltd.
•	 SMI S.p.A.
•	 SNL Financial Ltd
•	 So Bag
•	 SOAT
•	 Sociedade de Abastecimento 

de Agua S/A — Sanasa — 
Campinas

•	 Societe de la Tour Eiffel
•	 SoftManagement S.A.
•	 software-systems.at
•	 Solarig
•	 Solaris Paper P/L
•	 Soluciones Avanzadas en  

Electronica S.A. de C.V.
•	 Solystic
•	 Sondergaard Nedrivning A/S
•	 Soneva Resorts
•	 Soneva Resorts
•	 Southern Folger Detention 

Equipment Company
•	 Souz-Continent
•	 Sovereign Assurance**
•	 SP Moulding A/S
•	 Spectre A/S
•	 Spencer & Barnes Limited
•	 Spirit UK Managed Services 

Limited
•	 Spirit Wholesale
•	 SRD Conseil
•	 Staffing de Colombia
•	 Stage Electrics
•	 Stanwell Consulting
•	 Steam O
•	 Stelvio Kontek S.p.A.
•	 Storebrand ASA
•	 Stork Food & Dairy Systems 

B.V.
•	 Stormberg AS
•	 Streamline Cartons Pty Ltd
•	 Studiosus Reisen Munchen
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•	 Sully Group
•	 Sulzer Management AG
•	 Sumitomo Forestry Co., Ltd.
•	 Sumitomo Mitsui Auto  

Service Company, Limited
•	 SUSI Partners AG
•	 Sustainable Living Fabrics 

Pty Ltd.
•	 Sutega, S.L
•	 Suzhou High-Ten Sports 

Equipment Co., Ltd
•	 Suzhou Tianjian Bamboo 

Technology Co., Ltd
•	 Swedfund International AB
•	 Swedish Net Communication 

AB
•	 Swedol AB
•	 System Integral Group S.A.S.
•	 T&G Elektro AS
•	 TAG Systems
•	 TaKaDu
•	 Talent Plastics Herrljunga AB
•	 Talleres Auxiliares de 

Subcontratacion Industria 
Navarra, S.A. (TASUBINSA)

•	 TANNER Vietnam Ltd.
•	 Tayburn Turkey
•	 TBWA — Corporate
•	 TCS Technology Content 

Services GmbH
•	 Team People LLC
•	 Team Relocations Limited
•	 Team Vision Information and 

Technology, S.A.
•	 TECCI
•	 Technico Flor
•	 Tecnasic S.A.
•	 TECNOREC SA de CV
•	 Tecnostamp Triulzi Group Srl
•	 TECPRON
•	 TELE Greenland A/S
•	 Telelingua International
•	 TEMP-TEAM AS
•	 Teng Transportation Co. Ltd.
•	 Terumo Corporation
•	 Texila American University
•	 Textils Mora S.A.L.
•	 TGI Consultoria em Gestao 

Ltda.
•	 The Armored Group
•	 The Brewer Group
•	 The Change Group Interna-

tional Plc
•	 The CSR Agency
•	 The GenSight Group
•	 The Linde Group

•	 The National Bank
•	 The Sourcing Team Ltd
•	 The Svirin Family Company
•	 Thermopatch
•	 Thread Works (Pvt) Ltd
•	 Tiber Spa
•	 TICO Digital Group
•	 TIL Technologies
•	 TIMA International GMBH
•	 Titan Cement Company
•	 TKS AS
•	 TNS RMS East Africa
•	 TOBAM
•	 TODAY Group of Companies
•	 Tofuture Oy
•	 Tolaram Corporation Pte. Ltd.
•	 Toms Gruppen A/S
•	 Topsil Semiconductor  

Materials A/S
•	 TOP-TOY Holding A/S
•	 TORM
•	 Tourism Promotion Services 

(Pakistan) Limited
•	 Toyota Gibraltar  

Stockholdings Ltd.
•	 Traccion Rail, S.A.
•	 Trace International, Inc.
•	 Trade Corporation  

International S.A.U.
•	 Transnubel NV
•	 Transporte Sonnell
•	 Transportes al Mundo Ltda.
•	 Transports Montsant, S.A.
•	 Travel Sentry
•	 Trayton Group
•	 TRC Informatica, S.L.
•	 TRECSA — Transportadora de 

Energia de Centro America 
S.A.

•	 Trelleborg AB
•	 TREvisto GmbH
•	 Tridonic NZ Limited
•	 Trinidad Cement Limited
•	 Trip Trap Denmark A/S
•	 Tristar Transport LLC
•	 Troldtekt A/S
•	 Tropicalia
•	 Tropicoir Lanka (Pvt) Ltd.
•	 TrustWorks Global
•	 Trymax Holding BV
•	 TSI — Traitement de Surfaces 

Industrielles
•	 Tubacex S.A.
•	 Turbulent DIFFUSION  

Technology Inc.

•	 Turkiye Sinai Kalkinma 
Bankasi (TSKB)

•	 twentyfifty Ltd.
•	 UAB “Intelligent Capital”
•	 UAP Successeurs
•	 Ulshoefer IT GmbH & Co. KG
•	 Ultimate Armour Works FZC
•	 Unimed Regional Maringa
•	 United Call Centers Kft.
•	 United Nations Federal Credit 

Union (UNFCU)
•	 United Paints Group Co., Ltd.
•	 United Projects for Aviation 

Services Company
•	 V&F Transformer Corporation
•	 Valipat SA
•	 Valley Fastener Group
•	 Van Dyck Carpets (Pty) Ltd
•	 VAPTECH LTD.
•	 Vega Sea A/S
•	 Verlan S.A.
•	 Versopub Ltd
•	 VERT — markaosstofa
•	 Vesper Group
•	 Vicarli Mexico, S.A. de C.V.
•	 Vicasol, S.C.A.
•	 Victor Buck Services
•	 Vienna Water Monitoring 

GmbH
•	 Vigilancia Santaferena y Cia. 

Ltda.
•	 VisitSweden AB
•	 VIYELLATEX Group
•	 Vygon (UK) Ltd.
•	 W Investments
•	 Wackes AB
•	 Waggener Edstrom  

Worldwide
•	 Walkgrove Limited
•	 Wealth Management Partners 

NV
•	 Wellcom
•	 WestCap Inc. Limited | West 

Capital Markets
•	 White arkitekter
•	 White arkitekter A/S
•	 Whiteflash, Inc.
•	 Wilhelm Maass GmbH
•	 Wilkhahn Wilkening & 

Hahne GmbH & Co. KG
•	 Wilson Learning Worldwide 

Inc.
•	 Winsheng Plastic Industry 

Sdn Bhd
•	 Witteveen Bos
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•	 World Business Council for 
Sustainable Development**

•	 World Forum Convention 
Center

•	 Xpera Risk Mitigation & 
Investigation

•	 Yasin Knittex Industries Ltd
•	 YPSILOM
•	 Yug-Neftegaz Private Limited
•	 Yuksel Holding A.S. — Yuksel 

Holding Co., Inc.
•	 YukselKarkinKucuk  

Avukatlik Ortakligi  
(YukselKarkinKucuk Attorney 
Partnership)

•	 Zenith International Ltd
•	 Zeya & Associates Co., Ltd.
•	 Zhejiang Goldstone Packaging 

Co., Ltd.

The Foundation for the 
Global Compact wishes  
to thank the following  
organizations for  
seconding a staff member 
to support the Global  
Compact Headquarters. 
•	 Alberta Abroad
•	 ENEL
•	 Fuji Xerox Company
•	 PwC

*LEAD	
**Issue Area Contribution	
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ANNEX: 2014 Achievements Per Goal with 
Indicators

In response to our stakeholders’ request to report our progress against specific and measur-
able targets, this section presents some of the key indicators showing Global Compact HQ ’s 
efforts in relation to four goals. 

Goal I: Growing to Scale through Effective Participant  
Engagement

Desired Outcomes Indicators 2013 2014

Increased total number 
of global signatories 

No. of business participants 7,960 8,331

No. of new business participants 1,352 1,277

No. of de-listed companies 183 178

No. of de-listed SMEs4 15 474

No. of non-business signatories 4,119 4,482 

No. of new non-business  
signatories5 507 363

Increased capture rates 
of Communications on 
Progress (COP) and Com-
munications on Engage-
ment (COE) 

No. of COPs submitted 5,735 6,339

% of total GC Learner reports  
diminished to 8% or less

12% 12%

Increase No. of GC Advanced COPs 
to 12% of total participants in the 
Differentiation Programme

6% 7%

No. of COPs submitted by  
participants at risk of delisting

508 536

No. of COEs submitted6 190 178

Increased awareness of 
GC participants of various 
reporting standards and 
their connection to the 
COP requirement 

No. of GC Advanced COPs that apply 
GRI Guidelines

NA 293

Increased awareness of 
corporate sustainability 
as advanced by the UN 
Global Compact

% of business participants engaged 
in at least one issue area through 
global issue platforms and other 
special workstreams

7.7% 10.0%

No. of news references  
(including social media) on the  
UN Global Compact

3,330 3,562

No. of unique visitors to the UN 
Global Compact Website 

830,416 920,969

No. of global business associations 
engaged with the UN Global Compact 
(general outreach) 

N/A 30
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Goal 2: Strengthened Global Presence and Local Ownership through 
Empowering Local Networks

4. No. of de-listed SMEs increased from 15 (2013) to 474 (2014) – On Dec 21, 2012, the Global Compact office introduced the SME moratorium pilot. As part of 
this pilot, SMEs were given an additional year to submit a COP, so there were virtually no SME delistings in 2013, except for those that entered the morato-
rium during the 21/12/2012 – 31/12/2012 period. SMEs that entered the moratorium in 2013, but failed to submit a COP, were delisted in 2014. 
5. No. of new non-business signatories decreased from 507 (2013) to 363 (2014) – The decrease may be attributed to the introduction of the mandatory report-
ing requirement for non-business participants on Oct 31, 2013, which may have discourages some non-business organizations from joining. 
6. No of COEs submitted decreased from 190 (2013) to 178 (2014) – This may be attributed to the new COE policy, which was introduced on Oct 31, 2013. All 
existing non-business participants were assigned a COE due date of Oct 31, 2015, which may have caused some participants to delay submitting their COE 
until closer to the deadline. I’m looping in Ana to see if she has any other insight on why COE submissions decreased in 2014. 
7 No. of Networks attending the Annual Local Network Forums –  Due to the travel costs associated with the location for the Annual Local Network Forum 
meeting in Addis Ababa, the number of Local Networks attending the Forum in 2014 decreased by 35.7% (from 56 in 2013, to 36 in 2014. 
8 No. of workshops offered by Networks reported on the KSS – Although the overall number of activities offered by the Local Networks increased, the num-
ber of workshops reported on the KSS decreased from 120 in 2013 to 54 in 2014. Workshops were a less preferred form for Networks to engage participants, 
with a higher focus being placed on tools and translation of materials.

Desired Outcomes Indicators 2013 2014 

Strengthened LN Governance 
& Increased the number of 
LNs with formal status 
 

No. of LNs registered as independent entities 38 1

No. of Formal Networks (signed MoUs) 56 59

Strengthen the linkages  
between Networks from  
different regions, and increase 
the number of inter-network 
collaboration events and 
activities

No. of Regional Meetings 4 4

No. of Networks attending the Regional Meetings 30 55

No. of Exchange Programmes 1 2

No. of Networks attending the Exchange  
Programmes 

6 10

No. of Networks attending the Annual Local 
Network Forums7

56 36

No. of Inter-Network Collaboration events  
and activities reported on the KSS

6 2

Enhanced visibility and  
awareness on LN activities  
at the global level

No. of news item featured in the LN news section 4 16

Enhanced capacity of  
networks to offer various 
trainings and workshops on 
GC global tools and resources

No. of training materials available for Networks 
on the KSS

13 38

No. of workshops offered by Networks reported 
on the KSS8 120 54

No. of GC Issue Areas featured in the  
Engagement Framework

4 9

Greater reflection of GC  
Networks viewpoints in  
reports and other deliverables 
based on consultations

No. of LNAG Calls 5 6

No. of Consultations in Regional Meetings 2 4

No. of Post-2015 consultations by LNs 43 10

Increased number of  
companies joining the  
UN Global Compact from  
under-represented  
countries and markets

No. of LN launched or re-launched in Africa 0 0

No. of new business participants from Africa 58 50

No. of LN launched or re-launched in MENA 0 1

No. of new business participants from MENA 90 63

No. of LN launched or re-launched in Eastern 
Europe 

0 0

No. of new business participants from Eastern 
Europe 

48 35
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Goal 3: Enhancing the Quality of Implementation and Building the Coherence 
of the Global Portfolio of Issues 

Greater Incorporation of GC Issue Portfolios by Local Networks

Desired Outcomes Indicators
Baseline 

(2013)
Progress 

(2014)

Enhanced understanding of so-
cial, environmental, and ethical 
impacts of the UN Global Com-
pact at the country-level by 
having a greater incorporation 
of issue workstreams and other 
global assets by Networks

No. of LNs identifying Issue prioritization/
Bottom-Up Approach

15 20

No. of LN events focused on learning and 
best practice exchange

342 310

No. of LN events focused on policy dia-
logue

38 50

No. of LN events focused on collective ac-
tion and partnerships

61 76

No. of LN meetings focused on environ-
mental sustainability

101 113

No. of LN meetings focused on social 
sustainability

265 243

No. of LN meetings focused on gover-
nance/ethical sustainability

88 101

No. of LN meetings focused on cross-cut-
ting sustainability

66 46

No. of research pieces on GC Issues 60 52

No. of capacity building trainings offered 
by GCHQ to LNs

5 6

No. of webinars held by the GCHQ for LNs 0 5

Strengthen linkages between 
the Global Compact human 
rights work at the global level 
and Local Networks

No. of LNs engaging with companies on 
business & HR issues

16 25

No. of Local Networks participating in 
global Working Group

6 10

No. of major collaborations between GC 
HQ and LNs

N/A 17

Increased awareness of the 
labour principles in a country 
where LN held an event on 
Labour topics 

No. of events hosted by LNs 19 8

Increase activity at the local 
level in key countries and 
regions 

No. of LNs engaging with partners on the 
WEPs

3 17

No. of WEPs materials translated by LN or 
UN Women offices

N/A 6

No. of webinars and online activities 
hosted by LN or UN Women local office

n/a 1

No. of LNs promoting the WEPs 3 17

Strengthen relationship be-
tween business, GC Local Net-
works, UN Women local offices 
and other key stakeholders on 
gender equality issues 

No. of activities hosted in collaboration 
between the various stakeholders

11 28
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Desired Outcomes Indicators
Baseline 

(2013)
Progress 

(2014)

Increase in number of LNs who 
are engaging on the Principles 

No. of local launches of the CRBPs and 
other events focused on Children’s Rights 
and Business

34 5

Increased number of Local 
Networks championing Caring 
for Climate, including facilita-
tion of best practices that sup-
port national climate policy and 
action and increased number 
of projects on the Climate & 
Energy Action Hub. 

No. of LNs implementing C4C activities or 
hosting in-person or online meetings on 
climate

3 11

No. of projects on the Hub 15 24

Increased number of Local 
Network convening on the 
CEO Water Mandate and water 
stewardship, leading to imple-
mentation of best practices 
with positive local impacts

No. of LN Meetings on Water Stewardship 1 3

No. of new organizations joining the Action 
Hub to promote collective action on water

222 307

Increase participation of Local 
Networks promoting the FABs, 
and establish Local Networks 
as the medium of delivery of 
the FABs.

No. of LNs and local organisations to pro-
mote the FABs

16 10

Increase the number of LNs 
working on AC and AC Collec-
tive Action as well as using the 
AC Collective Action Hub. 

No. of LNs identifying AC as a priority area 
for implementation

10 17

Increase in the No. of organizations and 
projects that have joined the AC Collective 
Action Hub

5 11

Enhanced local ownership of 
the B4P platform and defined 
local priorities

No. of B4P country launches 1 6

No. of Local Network B4P Workplans 0 4
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Greater positive influence on key stakeholders 
(i.e. Government, UN partners, civil society, investors, and educators)

Desired Outcomes Indicators
Baseline 

(2013)
Progress 

(2014)

CRBP 

Positive impact on 
Government policy de-
velopment to include 
role of business

No. of Government 
involvement and men-
tion of the CRBPs

1 5

Caring for  
Climate 

Increased support of 
the importance of a 
comprehensive, long-
term and effective 
legislative and fiscal 
framework designed 
to make markets work 
for the climate.

No. of companies that 
aligned with Business 
Leadership Criteria on 
Carbon Pricing

0 30

Recognition by policy 
makers of the private 
sector as a catalyst 
for low-carbon solu-
tions and a low-carbon 
economy

No. of Governments 
engaged in C4C 
programmes and key 
events

4 9

Increased number 
of leading business 
advocates on climate 
action.

No. of companies 
aligning with C4C 
guide to responsible 
policy engagement

0 29

CEO Water  
Mandate

Increased under-
standing by policy 
makers of importance 
of corporate water 
stewardship and ef-
fectiveness of related 
resources and tools

No. of Government 
officials interacting 
with the CEO Water 
Mandate

N/A 81

Food and  
Agriculture  
Business  
Principles 

The policy and 
practice between 
Public, Private and 
Civil Society sectors 
is better aligned to 
promote and deliver 
sustainable agricul-
ture in concert with 
each other. 

No. of Governments 
or inter-governmental 
for a indicating FABs 
uptake in public policy 
arenas

N/A 1

Anti-Corruption 

Increased aware-
ness of the Call to 
Action campaign by 
companies and policy 
makers. 

No. of Signatures to 
the Call to Action 
campaign

10 280

No. of Meetings and 
events where Call to 
Action was dissemi-
nated and discussed

3 12



59

Goal 4: Engage Responsible Business in Support of UN Goals and Issues, 
in line with the Post-2015 Development Agenda

Desired Outcomes Indicators 2013 2014 

Increased visibility of innova-
tive tools, resources, training 
opportunities and partnership 
brokering support services of-
fered by the GC.

No. of LNs receiving partnership train-
ing tools and resources to advance 
concrete partnership opportunities

23 10

No. of LNs receiving tailored, on-
demand support to build partnership 
brokering capacity

28 28

No. of LEAD companies interacting 
with Local Networks via LN-led part-
nership events, trainings, and other 
engagement opportunities. 

N/A (pilot 
started in 

2014)
19

Increased understanding 
between philanthropy and the 
UN Global Compact of opportu-
nities for collaboration towards 
global sustainability
 
 

GC referenced in knowledge products 
aimed at foundations or GC invited to 
foundation outreach events (per year)

1 3 

GC organization of outreach events 
aimed at foundations

1 4 

GC knowledge products aimed at 
foundations

0 3 

Greater coherence across UN 
system on private sector

No. of PSFP colleagues attending 
Annual Meeting and other events 
through the year facilitated by the GC; 

N/A
40 UN staff 

from over 20 
UN entities.

No. of GC-supported thematic working 
groups of the PSFP Network created 
and operating to enable stronger 
interagency collaboration; 

N/A 1

No. of capacity-building webinars and 
meetings held addressing topics of 
interest to the PSFP Network 

1 4

Enhanced capacity for the UN 
to conduct due diligence on 
private sector partners

No. of agencies using UNGC resources 
and tools to improve their agencies’ 
screening processes; 

14 16

No. of UN agencies publicly disclosing 
partnership activity

N/A 23 

Increased probability of GC 
participants finding suitable 
partners via online GCO sup-
port.

No. of partnership opportunities ac-
tive on the Business Partnership Hub

226 145

No. of countries featured projects are 
implemented 

 N/A 36 

Increased use of the BP Hub by 
UN Focal Points to find busi-
ness partner leads for new 
projects

No. of UN needs submitted to busi-
ness.un.org;

15 21

No. of new UN users and agencies 
profiled on the platform; 

 N/A 5



Human rights

Businesses should support and respect the protection of
internationally proclaimed human rights; and
make sure that they are not complicit in human rights abuses.

Labour

Businesses should uphold the freedom of association and the
effective recognition of the right to collective bargaining;
the elimination of all forms of forced and compulsory labour;
the effective abolition of child labour; and
the elimination of discrimination in respect of employment
and occupation.

Environment

Businesses are asked to support a precautionary approach to
environmental challenges;
undertake initiatives to promote greater environmental
responsibility; and
encourage the development and diffusion of
environmentally friendly technologies.

Anti-corruption

Businesses should work against corruption in all its forms,
including extortion and bribery.

Principle 1

Principle 2

Principle 3

Principle 4
Principle 5
Principle 6

Principle 7

Principle 8

Principle 9

Principle 10

The Ten Principles of the  
United Nations Global Compact
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